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Course Structure
MBA-Hospitality and Tourism
2020-2023
Semester -l
Course code Course litle Credits | Internal University
assessment | Examination
MBAHTM 101 Management Concepls & Lkganizational | 4 40 60
Behaviour
MBAHTM 102 Fundamentals of Hospilality Management | 4 40 60 -
MBAHTM 103 -] Business Communication 4 40 60
MBAHTM 104 Economics of Tourism 4 40 60 =
MBAHTM 105 Tourism Resources & Producls 4 40 60
MBAHTM 106 National And Global Tourism Geography | 4 40 60
Academic C*f"““';ﬂ
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Coursa Structure
MBA-Hospitality and Tourlsm
2020-2023
Semester -l
Course code Course title Credits | Internal University
L assessmenl | Examination
MB-HTM 201 Markeling Managemenl 4 40 60
MBAHTM 202 Human Resource Management 4 40 60
MBAHTM 203 Accounting & Finance for Tourism 4 40 60
MBAHTM 204 Research Methodology 4 40 60
MBAHTIA 205 [ Fundamentals of Tourism 4 40 50
PEARTADS Open Elective ( Basics of Tourism and 4 40 60
| —HT 24T | Travel Agencies) J

v

"At the end of second semesler examination the students will undergo for industrial training for a period of
lwo months under course code, MBAHTM -308. The evaluation of the report shall be based on
Presentation and viva voce lo be conducted by an external examiner. The external examiner may be an
academician or an execulive from Hospilality and Tourism Industry. Total marks will 100 out of which 50
would be for project repot and 50 would be for presentation and viva voce.
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Course Structure
MBA-Hospitality and Tourism
2020-2023

Semester -lll

Course code Course litle Credits | Internal University
assessment [ Examination
Core Courses i
MBAHTM 301 Business Policy & Stralegic Management | 4 40 60
MBAHTM 302 Ecolourism and Sustainable Development | 4 40 60
MBAHTM 303 Accomodation Management 4 40 60
MBAHTM 304 L Tourism, Policy & Planning . 4 40 60
Cholce Based Complementary Open Course. Student are required to opt any two following
Courscs

-| MBAHTM 305 « Wildlife Tourism and Conservalion 4 40 60
MBA-HTM 306 - Adventure and sports Tourism £ 40 60
MBA-HTM 307 | Event Management 3 50 50

: Compulsory

MBA-HTM 308 | Industrial Training Reporl and Presentation (4~ [50 | 50

| | O Y/ Y S O/ A /| Y R | O/ A/ 0 /R B0/ & R

&%

Academic Council
Meeting- 29-02-2020
Approved for the Year,
2020 lo 2023
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Course Structure
MBA-Hospitality and Tourism
2020-2023
Semester -V
Course code Course litle Credils | Internal University
assessment | Examination
Core Courses
MBAHTM 401 €ntrepreneurship Development 4 40 60
MBAHTM 402 ~Travel Agency and Tour Operations 4 40 60
MBAHTM 403 Destination Planning and Developmenl 4 40 60
MBAHTM 404 _Front Office Managemenl 4 40 60
Choice Based Complementary Open Course. Student are required to opt any two following
Courses -
MBAHTM 405 1 Food & Beverage Management 4 40 60
MBAHTM 406 - Airline , Cargo and Revenue Management | 4 40 60
MBAHTM 407 - Tourism Management in India -1 4 40 60
MBAHTM 408 --Dimensions of International Tourism 4 | 40 60
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Semester 1st

‘Centre for Hospltality & Tourfsm -

C.Oﬁ__ﬁB3IlﬂiB=' Management Concepts & Organizational Behavlour Unlversity, Examlnaﬂon GUMHl'k}
Course Code: MBAHTM-101 Sessional Assessment: 40 Marks
‘Course Credits: 4 : :

! WYL A s MY
» ; _.-;‘)o“ .
|
|
[

o

Course Objective: To enabls students to synihesize related information and evaluate options for the most
!091:031 and optimal solution such that they would be able to predict and control human behavior and
improve resulls.

Unit ;1 ;

ry

T

Management an Overview Introduction to Management, Evolution, Roles and skills, Management
Functions- Planning: Concept & features, Pracess & limitation; Organizing: Cancept & Process, i
Organizational Structure: Chain of Command, Span of Control, Delegation of Authority, Centralization &
Decentralization of Authority, Responsibility; Controlling: Concept, Process, Budgetary & Non Budgetary s
Control tools; Administrative theory by H. Fayol ; Scientific Management by Taylor. 1!

|

Unit Il

N

individual Behavldy: Biographical characteristics, Ability Intellectual & Physical abllities ; Learning |
-Definition, Theorles of Léarning ; Values: Importance, Terminal Vs Instrumental Values ; Attitudes i
‘Definition, Components of Attitude, Determinants of Attitude ; Personality :Definition, Determinants,
Myer Briggs Type'Indicator, Big Five Personality model ; Perception :Meaning and Significance, Factors
influencing Perception, Perceptual Biases ; Challenges and Opportunities for OB. New approaches in
organization design, downsizing and its implications, organizational climate, organizational creativity and

innovation,

|

!

i

Unit-lll [
|

Motivation: Concept, importance, Content theories (Maslows need theory, Alderfers ERG theory E
t

|

|

|

I

(Existence, Relatedness and Growth), McCllelands theory of needs, Herzbergs two factor theory) and
Process theories (Adams equity theory, Vrooms expectancy theory); Leadership: Concept, Theories (Trait,
Behavioural, Contingency, Charismalic, Transactional and Transformational Leadership; Emotional

Intelligence: Concept, Importance, Dimensions

|
1B
I
[

1

Unit-lV

Group Dynamics: Concept of group, Types of groups. Stages of Group Development, Factors influencing

Group Behavior, Group structure, Group Decisian Making, Work Teams; Transactional Analysis (TA): {
Uses of TA, Levels of self-awareness by Johari window, Life Positions & Ego states Conflict: Concept,
Sources, Types, Stages of Conflict, Management of Conflict; Organizational Power: Sources of Power and |

i

T

Approved for the Year,
020 to 2023

-""‘A Dysfunctional uses of Power; Organizational Change: Concept, Resistance to change, Managing
= resistance to change, Kurt Lewin Theory of Change; Organizational Development (OD): Meaning and types
TR of OD Interventions. . i
il &q/ Academic Couggl:l2 0 |
It ing- 29-02- |
Unit-¥ @M Meeting- 2 :l:
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Semester 1st
Centre for Hospltality & Tourlsm
‘Baba Ghulam Shah Badshah University

EE"""“ Title: Management Concepts & Organizational Behaviour University Examination: 60 Marks
urse Code: MBAHTM.101 Sesslonal Assessment: 40 Marks

Course Credits: 4

F“‘f"‘-‘ﬁ Objective: To enable students to synihesize refated information and evaluate oplions for the mast
logical and optimal solution such thal they would be able to predict and conlrol human behavior and
improve resulls.

Unit-|

Management an Overview Introduction to Management, Evolution, Roles and skills, Management
Functions- Planning: Concept & features, Process & limitation; Organizing: Concept E Process,
Organizational Structure: Chain of Command, Span of Control, Delegation of Authority, Centralization &
Decentralization of Authority, Responsibility; Contralling: Concept, Process, Budgetary & Non Budgetary
Control tools; Administrative theory by H. Fayol; scientific Management by Taylor.

Unit -1l

L]
Individual Behavior: Blographical characteristics, Ability :intellectual & Physical abilities ; Learning
-Definitlon, Theorles of Learning ; Values: Importance, Terminal Vs Instrumental Values ; Attitudes
.Definition, Components of Attitude, Determinants of Attitude ; personality :Definition, Determinants,
Myer Briggs Type Indicator, Big Five Personality model ; Perception :Meaning and Significance, Factors
influencing Perception, Perceptual Biases ; Challenges and Opportunities {or OB. New approaches in
organizalion design, dovnsizing anc its implications, organizational climate, organizational creativity and

innovalion. ==

Unit-ll

Motivation: Concep!, imporiance, Content theories (Ma
(Existence, Relaledness and Groweh), McClielands theory of needs, Herzbergs two factar theory) and
Brocess thearies (Adams equity theory, Vrooms expectancy theory); Leadership; Concepl, Theories (Trail,
Rehavioural, Conlingency, Charismalic, Transaclional and Transformational Leadership; Emotienal

Intelligence: Cancepl, Imporiance, Dimensions

slows need thecry, Alderfers ERG theory

Unit-tV

Group Dynamics: Concept of group, Types of groups. Stages of Group Development, Factors influencing
Group Behavior, Group structure, Group Decision Making, Work Teams; Transactional Analysis (TA):
Uses of TA, Levels of self-awareness by Johari window, Life Positions & Eg0 states Conflict: Concept,
Sources, Types. Stages of Conflic!, Management of Conflict: Organizational Power. Sources of Power and
D%_.rsfunr:.tlunal uses cf Power, Drgan‘azalinﬂal Change: Concepl, Resislance 1o change, }Managing
resistance lo change, Kurt Lewin Theory of Change. Organizational Development (OD): Meaning and lypes

of OD Interventions.

(.. m

Academic Council
seeting- 20-02-2020

Unit-V d@ﬂ'ﬂ/ &\/ Approved {or the Year,

020 10 2023
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| Semester 1st |
a4 Centre for Hospltality & Tourism t
-L = Baba Ghulam Shah Badshah University I.
— gy |
ey Organlzational Development (OD): Concept of OD, intervention techniques In OD; Management of +
'T'--:‘ Organizational Change: Nature of change, resistance to change, overcoming resistance 1o ch;:.nzl!, .
— Lewin's Three Step model of Change; Organizational culture: Concept and Impact of Organizational
1 Culture, Developing a sound Organizational culture, Strong Vs Weak Culture.
.___' |
—-:.“'1 |
Ths Course Qutcomes:
Y
T-..,,_ : CO1-Understand the nature of management and describe the funclions of management:
! CO2- Understanding the specific roles of conlemporary management.
TR CO3-Understand the role of personality, learning and emotions al work.
s CO4- Discover and understand the concept of molivalion, leadership, power and conflicl
==
.- CO5-Understand the foundations of group behaviour and the framework for organizational change and
=
4 DevelopmentL.
T-':-‘:§
8 Note for Paper Setling:
{ | > The question paper will be divided into two sections. Section A will be compulsory and will contain 10 very 5[1071
'_'-.::':S answer type queslions, two questions from each unit which elicit answers n nol more than 20 words and/or multiple
| choice andfor fill in the blanks, each carrying 1 mark. Section B wil contaln 10 long answer type questions, tWo from
—— each Unit. The candidate will be required to answer 5 questions one from each Unil. Each question carries 10 marks.
i :
;:5 Suggested readings:
L:':::3, 1. Robbins, Stephen P and Judge, T.A. (2013). Qrganizational Behaviour (15th Edition). Pearson.
| 2. Stephen, P. Robbins and Mary, Coulter (2010). Management (8 th Edition). Pearson. -
—3 4 Weihrich Heinz and Koontz Harold, A Global and Enlrepreneurial Perspective, 12th Edition,
il Mcgraw Hil )

| = 4. Stoner, Freeman & Gilbert Jr, Management Organizational Behaviour, 6 th edition, PHI
—4—-3 5. Betty Jane Punnett, Inlernational Perspectives on Organizational Behavior and Human Resource
B = Management, M E. Sharpe, 2012.
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Semester 1st
Centre for Hospitality & Tourlsm

- Baba Ghulam Shah Badshah University

c .
cz';f;z Eggéf:‘grfﬁ?t:h of Hospitality Management ~ Unlversity Examination: 60Marks
: -102 Sessional Assessment: 40Marks

Course Credits: 4

vidas an overview of the hospitality and tourism induslry, its growth and

Course Objective: This course pro
d their distinguishing characteristics, trends and current concerns.

development, Industry segments an

UNIT !

l}:llroc_lut_:tion and Nature 9! the Hospitality Industry: The Tangible and Intangible nature of the
ospilality lndusu:y. Introduction to Conference and Convention Management.. History of Indian Hospitality

Industry. Economic aspects of Hospitality |ndustry..Atlribules Required for Hospilality Industry.

UNITII
Introduction to the Ac[:ommodalion Sector; Classification of Accommodation Establishments.
f Holel based on {he basls of

Introduction 1o the Hotel Operalions. Hotel Ownership, Various types 0
location ,size and Star category-

UNIT Il

Hotel Oraanization: various departments of a
of Different Departments along with Roles an
Supporting departments of large hotels.

{heir functions. Hierarchy

small, medium and large hotel and
_Non Revenue and

4 Responsibilities of various Posilians.

UNIT -1V Classification of Hote!
ional Catering, Hospital catering etc.

Types of catering viz Industrial catering, [nstituli
e and imporiance of HRACC. Hotel tariff plans, Types and

Classification on the basis of Star system, Rol

different category of rooms in a large hotel.

Hospltality Sector

e Hospitality Induslry, Intreduction to compulerize

UNIT -V Trends and development In
re trends in Hospitality induslry .Fo

The Development of Technology in th
system, PMS and its types, Current and futu

d reservalion
rihcoming challenges before

the hotel ind ustry. @/’
mic Council

@M : Acade
== Meeting- 29.02-2020

d for the Yearn
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Semester 1st
Centre for Hospitality & Tourism
I

==
BL = Baba Ghulam Shah Badshah University
—_ M {
rL-:: ‘ .l
E I

e b
i"l:;-' COURSE OUTCOMES '-
L. _ |
— CO4: Undersland the basic concepts of hospitality industry. !
L. CO2: Intrdduction to accomedation industry |
!‘l'“b CO3: Understand organizational structure of different types of hotels. !
s . |
L CO4:Acquaint with the basics regarding hospitalily industry, their classification and organization. |
r— '.
“-i-«.a CO5: Gel awareness regarding Trends and new Development in the Hospitality and Tourism Industry.
1 |
§> |
I]::; Note for Paper Setting: . &
- . The question paper will be divided into two sections. Section A wil be compulsory and will contain 10 very short |

i ~ answer type questions, two questions from each unit which elicit answers in not more than 20 words and/or multiple |
< choice and/or fill in the blanks, each carrying 1 mark. Section B will contain 10 long answer type questions, two from l
- B each Unit, The candidate will be required lo answer 5 questions one from each Unit. Each question carries 10 marks. ,
e~ REFERENCES: |
'E:‘r:" 1. Claylon W. Barrowss, Tom Powers and Dennis Reynolds. Introduclion to Management in the | |
=_ A Hospitality industry. Tenth Edition. John Wiley and Sons, Inc.
E 2. Lockwood.A&Medlik.S, Tourism and Hospitalily in the 21st Century, Elsevier,
— 3. LimTau, Hemaetal, Fundamentals of Hospitality and Tourism Management, e-Book -Open
= Universily Malasia, 2003.
-C-:-_. 4. John R. Walker, Introduction to Hospitality Management: 3nd Edilion Pearson, Prentice Hall
5. Tourism Principles and Praclices, Sampad Kumar Swain
B Academic Council \
B (W e oo
- pprove )
=g @ oz 5020 10 2023
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Semester 1st ' ) ;

7 Centre for Hospitality & Tourism
s Baba Ghulam Shah Badshah University | |
=
!
= J
_ !
¥ |
-~ i
: Course Title; Business Communication University Examination: 60Marks
= Course Code: MBAHTM-103 Sessional Assessment: 40Marks :
: Course Credits: 4
= Course Objective: To provide an overview of Prerequisites to Business Communication & to provide an
. outline to effective Organizational Communication. -
=2 UNIT| |
_— INTRODUCTION: Definition and classification of communication, purpose of communication, process of "
™ communication, importance of communication in management, communication structure in
— organization, barriers & gateway in communication, 7 C's of communication, Impact of cross cultural
= communication. ’
== UNIT II
. EMPLOYMENT COMMUNICATION: Writing CVs & Application Letter, Group discussions, interview, types J
= of interview, candidates preparation, Interviewers preparation; Impact of Technological Advancement
s on Business Communication; Communication networks, Intranet, Internet, teleconferencing, |
. videoconferencing ORAL COMMINICATION: What is oral Communication, principles of successful oral i
i communication, two sides of effective oral communication, effective listening, non-verbal i
= communication, Body language, Paralanguage. |
— UNIT [l i
i WRITTEN COMMUNICATION: Purpose of writing, pros & cons of written communication, clarity in ,
=2 writing, principles of effective writing, writing technique. BUSINESS LETTERS AND REPORTS: Introduction i
p— to business letters, Types of business letter, Layout of business letter, Reports: definition & purpose, |
~ types of business reports, reports writing.
= UNIT IV
o COMMUNICATION- Meetings: need, importance & planning of Meetings, drafting of notice, agenda,
= minutes & resolutions of Meeting, writing memorandum, press release, press conference, Business
- etiquettes — netiquettes, telephonic & table etiquettes. PRESENTATION SKILLS :What is a presentation:
) elements of presentation, designing a presentation, advanced visual support for business presentation,
g 4 types of visual aid, appearance & posture, practicing delivery of presentation.
. UNITV
- CORPORATE COMMUNICATION :Definition,  scOpe, importance & components of corporate
T communication, professional communicator responsibilities, corporate communication & Public
r— i i ia in cammunication.
= Relation, role of social media i m MAcademizc P,
pe y eeling- 29-02-202
= Course Objectives: T . Apprﬁvgd for thezgeaor
, CO1: Understand the skills and knowledge of co unication in the Business environment. 2020 to 2023 '
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'S
= Semester 1st '
/‘, Centre for Hospitality & Tourlsm .
= : Baba Ghulam Shah Badshah University 4
b‘:c .
uitable |

CO2:Equip the students with the basic tools show to make their Communication effective and s
based on their professional fields.

CO3:Develop students in learning constructive negotiation and conflict management skills.
CO4:Provide knowledge 1o the students in planning and managing business projects for the business by
learning well organized communication sirategy.

COS5:Develop effective business writing skills and to build a knowled
largeted towards mass audience

ge base in wriling projects and letters -

Note for Paper Setting:

The question paper will be divided into two seclions. Section A will be compulsory and will contain 10 very
short answer type questions, two questions from each unit which elicit answers in not more than 20 words
andlor multiple choice and/or fil in the blanks, each carrying 1 mark. Section B will contain 10 long answer
type questions, two from each Unit. The candidate will be required to answer 5 questions one from each

Unit. Each question carries 10 marks.

SUGGESTED READINGS:

1. Lesikar, R.V. &Flatley, M.E. (2005). Basic Business Communication Skills for Empowering the

Internet Generation. Tata McGraw Hill Publishing Company Ltd: New Delhi.
Meenakshi, P. (2007). Business Communicalion. Oxford Publication House

PN ERERE R

| . 2.

|"‘;-‘-'; 3. Chaturvedi,P.D. (2006). Business Communication. Pearson Education.

LA 4. Barun, K. M. (2012). Personality Development & Soft Skills. Oxford University Press
r"" & Krizan, M.L.&Wiliam. (2008). Business Communication. Cengage Learning.
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Semester 1st
Centre for Hospitality & Tourism
Baba Ghulam Shah Badshah University

Course Title: Economics of Tourism 1]

niversity Examination: 60 Marks
Course Code: MBAHTM-104 Sessional Assessment: 40 Marks
Course Credits: 4

Cour§e thective: Tr_le objective of this course is to acquaint the students with concepts and techniques
used in micro-ecanomic theory and enable them lo apply these in managerial decision making.

Unit-|

Concept of Economics in Tourism, Working of economy in tourism. Basic problems of tourism
economy, Market for tourism products. Tourism and economic development- Indian perspective

Unit-ll

Economics of Consumer Analysis: Law of Diminishing Marginal utility, Law of substitution & Consumer
Surplus. Concepts and definitions of demand for tourism, determinants of tourism demand. Tourism
demand and elasticity- price, total revenue, income and cross elasticity of Tourism demand.

Unit-1Il

Supply and Pricing in Tourism: The Supply of Tourism Services, Characteristics,. Factors influencing
tourism supply, Price and Non Price factars, Supply and elasticity. Costing and pricing of tourism
product. Concept of Price determination: Price determination under perfect, imperfect, monopoly &

oligopoly.
Unit-1V

The economic contribution of taurism- TSA developing measures of tourism performance. Impacts of
tourism- direct, indirect, induced and negative. Regional economic models- input-output model (-0
madel), Tourism multiplier impact-meaning and types (employment and income tourism multipliers),
misuse of tourism multiplier. Linkage and leakages.FDl in tourism.

Unit-v

orecasting approaches. Concept of break-even point,
d project feasibility study. Principal sectors of Indian
m Development Corporation (STDC)

pemand forecasting: its importance in tourism, f
Tourism Development and cost benefit analysis an
economy with special reference to tourism- ITDC, State touris

Academic Counci

] ¢ Cou

Meeting- 25-02»'2820

Approved for the Yeh;-ar
2020 to 2023

Course outcomes:

CO1: To make students able 1o understand Concept and Definition of Managerial Economics

CO2: To make students able to understand the éncept of Pricing - Determinants
Ny neluord ﬂ“
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Semester 1st
Centre for Hospitality & Tourlsm |
Baba Ghulam Shah Badshah University |

CO3: To Understand the concepls Supply and Pricing in Tourlsm : |
CO4: to understand the economic conlribution of Tourism industry,

COS: To understand the concept of demand forecasling and its importance in lourism induslry.

Note for Paper Setting:

The question paper will be divided into two seclions. Seclion A will be compulsory and will contain 10 very
short answer type questions, two questions from each unit which elicil answers in not more lhan 20 words
andlor multiple choice andfor fill in the blanks, each carrying 1 mark. Section B vill contain 10 long answer
type questions, two from each Unit. The candidate will be required {o answer 5 questions one from each
Unit. Each question carries 10 marks.

Suggesled Reading:

1. Hailstones, Thomas J. and Rathwell, John C., Managerial Economics, Prentice Hall International,
New Delhi.

2. Chopra, O.P., Managerial Economics, Tata-McGraw Hill, New Delhi.

3. Agarwal, Manju, Economics for decision Making, Indian Institute of Finance, 1997, Delhi.

4. Davis, J.R. and Chang, Simon, Principles of Managerial Economics, Prentice Hall International,
New Delhi.

5. Dwivedi, D.N. (2010). Managerial Economics. S. Chand & Co. Ltd. Mehta, P.L., Managerial
Economics, Sullan Chand, New Delhi.

pe= &

F Academic Council
A Meeling- 29-02-2020
Approved for the Year,
2020 to 2023
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Semester 1st
Centre for Hospitality & Tourism
Baba Ghulam Shah Badshah Unlversity

Course Title: Tourlsm Resources & Products Unlversity Examination: 60Marks
Course Code: MBAHTM-105 Sesslonal Assessment: 40Marks

Course Credits: 4

Course Objective: The objective of the course is to develop the understanding about the various tourism
products and resources in India and Abroad

/

/
»

ol

Kk

=
U

UNITI:
Tourism Product: Definition, Nature and Characteristics. Classification of Tourism products, Typology &
Nature of Tourism resources, Symbiosis, conflicts and conservation.

UNIT 1I:

Wildlife Sanctuaries/National Parks/Biosphere Reserves: Jim Corbett Tiger Resorl, Bharalpur Bird
Sancluary, Kaziranga National Park and Sundarban Biosphere Reserve. Sea beaches (Gea and Kerala),
Thar Desert, Rann of Kutch, Lakes (Dal lake, Chilika lake, Wular lake, Vembanad lake). Hill Stations:
Pahalgam, Gulmarg, Manali, Shimla, Mount Abu, Darjeeling, Coorg, Ooty, Munnar, Kodaikanal,
Mahabaleshwar.

>

J

i

UNIT 1I:
Tourism Circuits: Buddhist Circuit, Desert Circuit, Sufi Circuit, Char DhamYatra Golden Temple,

TajMahal, Red Fort of Delhi & Forts and Palaces (Mysore, Laxmi - Vilas, City Palace -~ Jaipur); Excavated
Sites in India (Nalanda, Ambaran, Dholavira).. Houseboats of Kashmir and Kerala, Luxury Trains (Royal
Orient, Palace on Wheels, Golden Chariot, Deccan Odyssey).

UNIT IV:
Classical Dances : Folk Dances of different Regions & Folk Culture, Indian Music: Different Schools,

Architectural Heritage of India, different styles of architect in India, fairs and festivals Indian Museums & Art
Galleries. Indian Museum, Kolkala, National Museum, New Delhi, Salarfjunga Museum, Hyderabad, City
Mahal Museum, Jaipur, Udaipur & Jodhpur.

/

UNIT V:
Buddhist Resources- Ladakh, Bodh Gaya, Kushnagar, Sarnath, Sanchi& Ajanta; Islamic resources- Delhi,

=
--|- 28 ¥ Agra &Fatehpursikri; Hindu resources-Khajuraho, Mahabalipuram, Tarupati, Madurai, Vaishno Devi,

Amarnath, Important Festivals with case sludies of KumbhaMela, Dussehra, Onam, Pongal&RathYalra.
- Course Outcomes:
- CO1: Familiarize sludents about the conceptual understanding of the nature and scope of tourism products
— CO2: Have the explicit knowledge about the various wildlife sanctuaries nalional parks and water bodies of
"‘. —— India with special reference to Jammu and Kashmir. 5 § é;‘
- CO3: Create awareness aboul the various understanding about the various tourist circuits of India and § a0 e
.‘—4{4 various herilage trains. S82y
-l CO4: Create awareness about the various architectural and cullural heritage sites of India. é‘:’ LSy
r— CO5: Familiarize students about the various religious and socio-cullural resources of India with special.g &2 &
- reference to J&K and provide knowledge about lhe various tourism policies a EJ% 5 &
.. - <o§ N
a P -z
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Semester 1st
Centre for Hospitality & Tourlsim
Baba Ghulam Shah Badshah University

Note for Paper Setting:

The question paper will be divided into two sections. Section A vill be compulsory and will contain 10 very
shorl answer type questions, two questions from each unit which elicit answers in not more than 20 words
and/or multiple choice and/or fill in the blanks, each carrying 1 mark. Section B will contain 10 long answer

< type questions, two from each Unit. The candidate wiill be required to answer 5 questions one from each

= Unit. Each question carries 10 marks.

. SUGGESTED READINGS:

“_ 1. Sahai, S. (2006). Indian Architecture: Hindu Buddhist and Jain. Prakash Books.

> 2. Gupta, S.P. (2002). Cultural Tourism in India. Indraprastha Museum of Art and Archaeology, New

3 Delhi.

- 3. Jacob, R., Mahadevan, P. &Sindhu, J. (2012). Tourism Products of India: A National Perspective.

= Abhijeet Publication: New Delhi.

- 4. Dixit, M (2007). Tourism Products. New Royal Book Co: Lucknow.
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Semester 1st
Centre for Hospitality & Tourism
Baba Ghulam Shah Badshah University .

Course Title: National 8Global Tourism Geography University Examinaticn: 80Marks
Coursa Code: MBAHTM-103 Sessional Assessment: 20Marks Course Credits: 4

OBJECTIVES:

+ To study the relationship between peography and tourism;

» To be e Wit major toursm destinations of Inda & worldwids;

« To shady thair Physiographic, weather, cimate and distances, Comven iant routes to reach them;
» To be al¥s ta p'an Sour isnaranies of various countries acress tme Zonss

Unitl
TOURISM GEOGRAPHY: Conceztel Tounsm

Na=d =2-3 '"""‘C"""""‘:‘ of Toussm C_.\-.r-..-.L.

—_—— [ e

Approachss and methods usad in the study of tou

Unitll
SnS'C ._LCM hTS

~ i me a- dm Emr Tt 'S -
fuesther and climate for Tounst destnatons

_____ N - - - +
nenides of Tourism Resourcss Sszsens ¢
s 2nd crisniEton

UNITIV ‘
INDIAN GEOGRAPHY: Physiogrechi division and politics! features of Indian subcontnant. Difie

. Crmmbia JIRERE = s o o T i = ] b - p—

Lzndscanss of India, Cimatic conditions preva®ing in Indiz and is relafion with tourism (Case
~— - —_—— W o e | - '-o (3 - o= ¥ -0:?.—._

InFizn NMonsoon as tourist Amrecten). tion to varied landioms (mountar
_____ —mtm]| mem—— - P P d | b b -

h:_‘. 2, ::;;-. ¢ islznds), | 2 Tounsm paientsletractons In @

- - - P . - Fan] fa= - . - = -1
\"DnL EOGRAPHY. Shysicarachic division and poftical feztures of worid. Teunsm poiendzi Nerth
4 = X L —mlm= - - - MNallms
it=d States ¢l .i:r.er:a Ne'.-. Yerk, \Washingteon, Los Angsles, San Francisco, Oriando, Dzlas.

—

2 Montrez!, Vancouver). Central Amenca (Costa Ricz, Panzma, B2l

t=lv Unitad Kingdom, hoscow, Germany . Austniz, Gresce Swizerd

ll-uvl—
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Semester 1st

77 ~ Centre for Hospitality & Tourlsm

La Baba Ghulam Shah Badshah University

=% Course Outcomes:

S CO1: To study the scope, approaches and methodology of lourism geography.

~3 CO2: To understand the different physical dimensions of earth and its need in geography of tourism.

= CO3: Discuss the changes in climatic and weather condition of the world and ils impact on tourist

destination.

L CO4: To study the different physical and political features of Indian subcontinent.

p—

=3 CO5: Imparting knowledge among the students about the role, importance and need of Destination

N management.

— |

_— l

—~ Note for Paper Setting: -
]

Section A vill be compulsory and vl contain 10 very

short answer type questions, two questions from each unit which elicit answers in not more than 20 words
and/or multiple choice and/or fill in the blanks, each carrying 1 mark. Section B will contain 10 long answer

|

|

E The question paper will be divided into two sections

l—“::"- type questions, two from each Unit. The candidate will be required to answer 5 questions one from each
[~

—

Unit. Each question carries 10 marks.

Books Recommended:

1. Boniface B. and Cooper C. (1987) “Geography of Trave! and Tourism®, London, England,

= Heinemann Professional Publishing.
“the Geography of Travel and Tourism”, (London).

e . 2. Burlon Rosermary (2005)

["‘4 3. Stephen Williams, Alan A Lew “Tourism Geographf.

— 4. Gopal Singh (1988) “The Geography of India", Delhi

| 5 R. M. Desai (1988) "Strategy of food and agriculture", Bombay . Academic Council

= , Meeting- 29-02-2020
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CENTRE FOR HOSPITALITY & TOURISM
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Semester 2nd : AN
Centre for Hospitality & Tourism
Baba Ghulam Shah Badshah University

Course Title: Marketing Management ' University Examination: 60 Marks
Sessional Assessment: 40 Marks

Course Code: MBAHTM-201
Course Credits: 4

Course Objective: The course will provide both theoretical and applied understanding of the tourism
marketing. Students will learn about importance of touris! orientation and ways {0 reach tourists through

proper marketing strategies.

Unit-1

U

keting and Marketing Process: Marketing ‘

Marketing Environment, Strategic Planning
ization. Services

Introduction to Marketing Concepts: Understanding Mar
Concepts, Nature and Scope of Marketing, Marketing Mix,
and Marketing Process, Organizing and Implementing Marketing in the Organ
Marketing: Concept, Definition, Characteristics with Special Emphasis on Tourism Services.

Unit-11.

Understanding Markets: Identifying & developing market
travel and tourism. Developing Marketing Opportunities an
and Marketing Research, Consumer Markets and Consumer B
Behaviour, Market Segmentation - Targeting and positioning far competitive Advantage.

activilies of Tourism Market, Marketing mix for
d Strategies: Marketing Information Systems
ehaviour, Business Markets and Buyer ..

pgslyimi/

I

/]
¢

Unit - 1Il

1

L

Managing the Product / Service, Product Decisions; Product
Line, Product Mix, Product Life Cycle, New Product Development, Branding and Packaging Decisions,
Pricing Products - Pricing Considerations and Approaches, Pricing Strategies and Methods . Product
Decisions-Product Line, Product Mix, Product Life Cycle, New Product Development, Branding and

Packaging Decisions

Developing the Tourism Marketing Mix:

bl

I

1

Y _Unit-1V
= Distribution Channel and Logistics Management-Channel Selection, Cooperation and conflict

EI\F Management, Promotion Decision - Promotion Mix: Advertising, Sales Promotion, Personal Selling, and

h publicity. Concepls and marketing of tourism packages ,Concept of value, customer satisfaction and

- service quality; Service quality Gaps Model, Strategy and the role of marketing for competitive advantage

W for tourism businesses. Issues in Marketing: Global Marketing, Direct Marketing, Marketing on the Web,

-_ _ Green Marketing, Social Responsibility and marketing Ethics, Consumerism and Legal Issues. .

F hAcademic Council

— feeling- 29-02-2020

) Approved for the Year,

-&:; Unit-V 2020 to 2023
[

-l = ~ promoting Tourism Products: Tourism Promotional Tools; An overview of National Tourism promotion

” campaigns - Incredible India, Atthi Devo Bhav; Promotion-mix factors; advertising- creative advertising,

——3
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Semester.2nd
_ Centre for Hospitality & Tourism
) Baba Ghulam Shah Badshah University

major decisions and process In creative advertising, Public relations, press relations, product publicity,
corporate communications.

Note for Paper Setting:

The question paper will be divided Into two sections. Section A will be compulsory and will contain 10 very short
answer type questions, two questions from each unit which elicit answers in not more than 20 words and/or multiple
choice and/or fill in the blanks, each carrying 1 mark. Section B will contain 10 long answer type questions, two from
each Unit. The candidate will be required to answer 5 questions ane from each Unit. Each question carries 10 marks.

Course Outcomes: _
CO1: To familiarize students with marketing concepts.
CO2: To familiarize students with Tourism Markets.
CO3: To familiarize students with marketing decisions.
CO4: To familiarize students with basics of distribution and logistics management.

CO5: To familiarize students with Tourism promotion strategies.

Suggested Readings:

1. Philip Kotler, John Bowen, and James Makens, Marketing for Hospitality and Tourism, (Prentice
Hall, India)

2. Alastair M. Morrison, Hospitality and Travel Marketing, (Delmar Thomson Learning)

3. Stephen F. Witt and LuizMoutinho (Eds.) Tourism Marketing and Management Handbook (Prentice
Hall, India)

4. Peter Mudie and Angela Pirrie, Services Marketing Management, Butterworth-Heinemann, USA.

5. S.M. Jha, Services Markeling, Himalaya Publishing House Pvt Itd.

Academic Council
Meeting- 29-02-2020

i 1% Approved for the Year,
@, C(’z// 2020 to 2023
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Semester 2nd
‘Centre for Hospitality & Tourism
‘Baba Ghulam Shah Badshah University

Title; Human Resource Management Unlversity Examination: 60 Marks
Course Code: MBAHTM - 202 Sessional Assessment: 40 Marks
Course Credits: 4

Course objective:

§tuden!s shall !eam to Identify and analyze the problems in the field of HRM and be able to provide
tnnm{atwg solutions. They shall be able to identify and appreciate the significance of ethical issues in HR
praclices and the management of people in the workplace.

Unit-l

Introduction to HRM: Meaning and Scope - Organization and Functions of HR and Personnel department
- HR structure and Strategy - HR policies - HR objectives and Functions in Tourism Organization - Role of
HR Managers in Tourism, ’ i

I

Unit-ll

HR Planning: Selection and Recruitment process in Tourism, Induclion - HRM practices and Issues in
Tourism Industry - Outsourcing as a strategy in Tourism MNCs - Job Analysis - Job Description - Job
Specification - Job Evaluation Methods - Job Rotation. Job Satisfaction.
Academic Council
A"ﬁgehng- 29-02-2020 5
. roved for the Year, '
Unit-1ll 2020 to 2023

Human Resource Development: Training and Development in Tourism - Methods, Design and Evaluation
of T&D Programs - Performance and Potential appraisal - Career Development in Tourism - Incentives,
Promotions and Transfers in Tourism - Personnel Empowerment in Tourism.

Unit-IV

Compensation; Compensation Issues and their management in Tourism - Productivity and Employee
morale in Tourism - Stress Management and Quality Work Life in Tourism, Building Relationships: Trade
Unions and Cooperative Societies in Tourism - Conflicts - Disciplinary procedures - Colleclive Bargaining -

Role of Host Communities.

Unit-V

Legislative Framework: Trade Unions Act, 1926 - Salient features of Industrial Disputes Act, 1947 -
Payment of Wages Act, 1936 - Employees Provident Fund (Miscellaneous and Provisions) Act, 1952 -

Payment of Bonus Act, 1965 - Payment of Gratuity Act,1972.

Note for Paper Setting:

b G, “B\\/ =
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Semester 2nd
Centre for Hospitality & Tourism

Baba Ghulam Shah Badshah University .

The question paper will be divided into two sections. Section A will be compulsory and vl contain 10 very short
answer type questions, two questions from each unit which elicit answers in not more than 20 words and/or multiple
choice and/or fill in the blanks, each carrying 1 mark. Section B wiil contain 10 long answer type questions, two from
each Unit. The candidate will be required to answer 5 questions one from each Unit. Each question carries 10 marks.

Course Outcomes:

CO1: Understand the role of HR practices in the global scenario and lo have a strong theoretical
understanding of it evolution.

CO2: Contribute to the development, implementation and evaluation of employee's recruitment, selection
and relention plans and policies.

CO3: understand the Concept of HRD

CO4. gndersland the significance of employee benefits to both employers and employees. Understand the
administrative complexities of providing a full array of benefits 1o employees and the ways and means of
delivering these benefits.

COS: Asses the manner in which good employee relations can contribute to business goals and how
employee assistance programs can help resolve personal problems  that usually interfere with job
performance.

Suggested Readings:
1. lan Beardwelld Len Holden- Human Resource Management: A contemporary perspeclive,
Macmillan 2 .
2. Wayne F. Cascio - Managing Human Resources: Produclivity, Quality of Work Life, Profits, Tata
Mcgraw Hill

3. M. Madhukar - Human Resource Management in Tourism , R. Publications

I

I Academic Council i

- @M (s Meeting- 29-02-2020 |

N Approved for the Year,
’ 2020 to 2023
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Semester 2nd
Centre for Hospitality & Tourism

- Baba Ghulam Shah Badshah University

University Examination: 60 Marks

Course Title; Accounting & Finance for Tourism
Sesslonal Assessment: 40 Marks

Course Code: MBAHTM -203
Course Credits: 4

Course Objective: This course aims al helping students to understand the conceptual framework of Accounting and

financial management and its application In Tourism.

Unit-1

Introduction to Accounting: Nature and Purpose of Accounting. Accounting Concepts and Conventions.
Journal and Ledger. Basics of travel agency accounting. Preparations of Financial Statements: Trial
Balance. Trading Account Profit & Loss Account and Balance Sheel.

Unit- Il

Introduction to Cost Accounting: Meaning and definition-objectives-cost concepts-cost classification-cost
center-profit center-distinclion between financial accounting and cost accounting .Cost sheet preparation-

cos! volume profit analysis-marginal costing. Methods of costing relevant to tourism industry. Academic Counci|
' Meeting- 29.02.20-
Unit -1l - Approved for !r‘izﬁg‘?a?‘

Concept of Finance, Finance Functions, Meanings and Definitions of Financial Management; Evnhﬁpo?p, to 2023
Functions ,Goals and Scope of Financial Management, Financial Planning-meaning, Steps in Financial
Planning, and Factors Affecting Financial Planning, Time value of money: compounding and discounting

technigues.

Unit=IV

Capital structure —Meaning, Determination of Capital structure, Meaning of Financial Leverage, Types =
Operating & Financial Leverage, Effects of Leverage, EBIT — EPS Analysis, Working capital Management
Meaning & Concept of Working Capital, Need for Working Capital, Operating Cycle, Components of
Working Capital, Estimation of Working Capital in Tourism Business, Financing current assets in Travel

Business

Unit-V

Financial Statement analysis: Ratio Analysis ( current ratio, quick ratio, stock lurnover ralio, working
capilal turnover ratio, debl-equity ratio, proprietary ratio, interest coverage ratio & Net profit ratio). Concept
& meaning of Dividend, Different types of Dividend PolicieslTheorieslAppmar:i'les- irrelevance &
relevance), Determinants of Dividend Policy, Significance of Dividend Policy; Capital budgeting-Nature,

scope, Capital Budgeting techniques

Note for Paper Setting:

The question paper vill be divided into two sections. Seclion A willl be compulsory and will contain 10 very short
answer lype questions, two questions from each unit which elicit answers in not more than 20 words and/or multiple

(i
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Semester 2nd
.Centre for Hospitality & Tourism

—._____*Baha Ghulam Shah Badshah University

choice and/or fill in the blanks, each carrying 1 mark. Section B will contain 10 long answer type queslipns. two from
each Unit. The candidate will be required to answer 5 questions one from each Unit. Each question carmies 10 marks.

Course Outcomes
COA: To have an Introduction Nature and Purpose of Accounting.
CO?2: To leam the techniques of preparation of financial statements.
CO3: To Leam techniques of cost accounting.
CO4: To gain an insight of financial Management.
CO5: to learn Techniques of analysis of financial Statements

Suggested readings:

1. Dr. S.N. Maheswari (2005) Financial Accounting Viikas Publishing House Pvt. Ltd.
2. T.5. Grewal-{2004) Introduction to Accouting - S. Chand & Company. '
3. S.P. Jain and K.L. Narang(2002) Cost Accounting - Kalyani Publishers. .
4. Pandey |.M. (2008), Financial Management Vikash Publishing House (P) Ltd. Delhi.
5. R.K.Sharma and Shashi K. Gupta(2005) Management Accounting - Kalyani Publishers.

Academic Council
@/ Meeling- 29-02-2020
4‘9@% Approved for the Year,
e 2020 to 2023
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Semester 2nd
Centre for Hospitality & Tourism
. Baba Ghulam Shah Badshah University

'

S Course Title: Research Methodology University Examination: 60

. Course Code: MBAHTM-204 Sessional Assessment: 40

N Credit Value: 4

> Course Objectives:

3 o Toimpart knowledge o the students about the basic concepts and principles of research. .

_' « Toimpart students about the various types of research. |

. « Toimpart students about the various statistical techniques used in the research process. A . {

. cademic Council !

3 . AMeetmg- 29-02-2020 r
Unit-: pp'gggg for the Year, |

3 L (a] |

' Introduction: Meaning, objectives and types of research, research process, Significance of research, ethics in© 2023 |

3 research and criteria for conducting good research. Research problems: Definition, selection and necessity of

3 research problems, techniques in defining a research problem.

A Unit-II: !

) Research Design: meaning and classification of research designs; Exploratory, descriptive and Causal, Fealures of

5 a good research design, variable and its types, measurement and scaling, scale characteristics and levels of

3 measurement, primary scales of measurement, comparative and non-comparative scaling techniques.

3 Unit 111

R Sampling Design: Requisites of Sample designing; criteria of selection: systematic bias, sampling error. Meaning

' and features of sampling types-Probability Sampling techniques- Sample, Cluster and Stratified; Non-probability

: Sampling technigues: Convenience and Quota Sampling,

? Unit-IV: !
Data Collection and Analysis: Sources of data required, methods of collecting primary data and secondary data.

r
Role of Statistics in Research: Analysis and interpretation of tests like: Mean and Simple Correlation on data. |
|

Hypothesis Development: Fundamental Concept and development of Null and Alternative hypotheses, Concept of

level of significance: type | and type |l error. Acceptance and rejection of hypotheses- One tail, Two Tail.

-

' Unit V:
Data processing: Introduction, editing of data, classification and coding of data, transcription, tabulation, graphical f
presentation of data. Statistical interpretations: hypothesis testing Chi-square test, analysis of variance (ANOVA) [

Report writing and presentation: conslituent and formats and presentation of reports. Computer Applications in

L eV M%/ :
2y e

|
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=h“ Note for Paper Setting: The question paper will be divided into two sections. Section A will be compulsory and will

:T?«f‘ contain 10 very short answer type questions, two questions from each unil which elicit answers in not more than 20 I

- words and/or multiple choice andfor fill In the blanks, each carrying 1 mark. Section B will contain 10 long answer |

I-~..z type questions, twa from each Unit. The candidate will be required to answer 5 questions one from each UniL. Each }

.

| question carries 10 marks. :

e |

.‘--..- Course Outcomes: E

l R |

CO1: to develop & understanding of the basic framework of research process. l

|
l

w

1

CO2: to develop & understanding of various research design and techniques.

m

L

CO3: to identify various sources of information for literature review and data collection.

CO4: to develop and understanding of the ethical dimensions of conducting of applied research.

COS: Appreciate the components of scholarly writing and evaluate its quality by using various statistical software's

like SPSS.

Suggested Readings:

1. Joseph, F., Haur, R., & David, J. (2004). Market Research, McGraw Hill, New Delhi.

2. Malhotra, N. K., & Dash, S. (2011). Marketing Research an Applied Orientation. ,

London: Pearson Publishing.

Blaikie N. (2000). Designing Social Research. Polity Press, 2000: Canterbury, UK.

_ C.R. Kothari (2004). Research Methodology. New Age National Publishers: New Delhi.

1l

L

X

g

Sondhi. &Chawla. (2011). Research Methodology: Concepts and Cases

v
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Semester 2nd . 3
Centre for Hospitality & Tourism 8 g .
Baba Ghulam Shah Badshah University bl
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Course Title: Fundamentals of Tourism University Examination: 60 Marks
Course Code: MBAHTM-205 Sesslonal Assessment: 40 Marks

Course Credits: 4

Objective:  This will be an introductory module giving the basis of tourism studies. This will
_ give an overview of tourism industry and various organizations.

Unit—=1 Introduction: Definitions and Concepts, tourist destination, services and industry,
definition and historical development, Past to 2" world war, recent and current
1945-2002, Future from 2002 onwards. General Tourism Trends. Types of Tourists,
Visitor, Traveller, and Excursionist-Definition and differentiation. Tourism,
recreation and leisure, their inter-relationships.

Unit—=1l Tourism Products & Attraction: Nature, Characteristics and Components of Tourism
Industry. Why it is different from other types of consumer product? Elements and
characteristics of tourism products. Tourism product production system, Tourism
Product Life Cycle, typology of tourism products.

Unit—Ill  Types and Forms of Tourism: Inter-regional and intra—regional tourism, inbound
and outbound tourism, domestic, international tourism. Forms of Tourism: religious,
historical, social, adventure, health, business, conferences, conventions, incentives,
sports and adventure, senior tourism, special interest tourism like culture or nature
oriented, ethnic or ‘roots’ tourism and VFR.

Unit—1V Tourist Transportation: Air transportation: The airline industry present policies,
practices. Functioning of Indian carriers. Air Corporation Act, Air charters.

Surface Transport: Rent-a-car Scheme and Coach-Bus Tour, Fare Calculation.
Transport & Insurance documents, All-India Permits

Rail Transport: Major Railway Systems of World, (Euro Rail and Amtrak) General

information about Indian Railways, Types of rail tours in India:, Place-on-Wheels and

Royal Orient, Deccan Odessy, Toy Trains. Indrail Pass.
Water Transport: Historical past, cruise ships, ferries, hovercrafts, river and canal

ez O

boats, Fly-cruise.

Academic Council
Meeting- 29-02-2020
Approved for the Year,
2020 to 2023 ’
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Unit—=V Tourism Impacts:
Economic, Soclo-cultural, Economical and Political p

rospects and obstacles,

s. Travel motivators and deterrents, Pull and

Measures to overcome negative effect
push forces in tourism.

Note for Paper Setting: The question paper will be divided Inlo two sections. Section A
from each unit which elicit ansvers in not more than 20

k. Section B will contain 10 fong answer

will be compulsory and will

contain 10 very short answer type questions, two guestions
words andfor muttiple choice and/or fill in the blanks, each camying 1 mar
type questions, two from each Unit. The candidale will be required to answer 5 questions one from each Unit. Each

question carries 10 marks.

Course Outcomes:
CO1: To develop understanding of the basic Tourism

CO2: To develop understanding of Tourism products and attractions.

CO5: To Explore Tourism Impacts.

Suggested Readings:

1. Mill and Morrison, (1892), The Tourism System: An Introductory Text, Prentic
Cooper, Fletcher et al, (1993), Tourism Principles and Practices, Pitman.
Burkart and Medlik, (1981), Tourism: Past, Present and Future, Heinemann, ELBS.
Mill, R.C., (1990), Tourism: The International Business, Pretience Hall, New Jersey.

e Hall.

Bhatia, A.K., - International Tourism
Seth, P.N., (1999) Successful Tourism Management (Vol 1 &2)
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Course Title: Basics of Tourism and Travel Agencies. UniversityExamination:60 marks q
Course Code: MBAHTNM=206 KT~ LYy¢ b ' g Sessional Assessment:40 marks
Credit Value: 4

Objective: The aim of the paper is to make students familiar with the basics of tourism

UN!T I: Concept of Tourism: Definitions, Approaches to the study of Tourism; concept of
TOUTISI., Tl:aveller, Visitor; Typology of Tourist, Excursionist & transit visitor. Tourism in terms
of destination visited: International tourism and domestic tourism, Mode of travel arrangement —

Inclusive travel and Independent travel. Tourism Industry & its components (Tourist destinations
& attractions)

UNIT II: Motivation of Travel: Physical motivations: travel for sports and adventure, rest and
relaxation, health and medical reasons etc. Cultural motivations: pilgrimage tourism, cultural
curiosily etc. Interpersonal Motivation: meeting new people, VFR, etc, Status and Prestige
motivation: business motivation.

UNIT I1I: Barriers to the growth of tourism- Factors existing al the destination: terrorism, &
political and social environment, Factors barring a potential tourist from travelling: time, cost,
and social barriers. '

Domestic tourism- Definition and Significance of Domestic tourism, Difference between the
domestic tourist and International tourist. Positive and Negative impacts of tourism- Economic
Impacts, Socio-culture Impacts, Environmental impacts

WL AL LLLLLUL

[

YU

UNIT 1V: Carrying capacity- Types of carrying capacity: Physical, biological, Social carrying |
capacity, Importance of carrying Capacity, Effect of host population on the carrying capacity.
Sustainable and Eco-tourism- Definition of Eco tourism, Benefits and Importance of Eco
tourism, Agenda 21, Definition and bodies promoting Sustainable tourism, Principles of
Sustainable tourism, Difference between Mass and Green Tourism.

e

UNIT V: Tourism organizations: Role & function of Tourism organizations: WTO, ICAOQ,
PATA, UFTAA, ASTA, ITDC & JKTDC; Tourism planning process, levels of tourism planning,

Importance of Tourism planning. S

Il

I
\

I

=

Academic Council
Meeting- 29-02-2020
Approved for the Year,
2020 to 2023
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Note for Paper Setting:

The question paper will be divided into two sections. Section A will be compulsory and will contain 10
very short answer type questions, two questions from each unit which elicit answers in not more than
20 words and/or mulitiple choice and/or fill in the blanks, each carrying 1 mark. Section B will contain 10
long answer type questions, two from each Unit. The candidate will be required to answer 5 questions
one from each Unit. Each question carries 10 marks.

Course outcomes:

CO1: The objective of the paper is to foster an understanding of the travel and tour operations.

CO2: It aims to make the students aware the various motivalions that lead to the travel.

CO3: It will help students acquire knowledge about importance of growth of tourism at national and
international level, :

CO4: It will also provide basic knowledge about the role and development of sustainable tourism.

C05: To provide students' knowledge about the various organizations involved in the growth and
development of tourism.

References:

»  Karma. K. Krishan&Mohinder Chand (2004). Basics of Tourism: Theory, operations &
Practice. Kanishka Publishers.

e Bhatia A.K. (2002) Tourism Development Principles and Practices, Sterling Publisher
Private Ltd.

» Negilagmohan(2005) International Tourism & Travel Concept & Principles, S. Chand &
Co. Pvt Ltd.

e Kumar,Sampad Swain &lJitendra Mohan Mishra. Tourism principles and practices.
Oxford University Press.

s Rozerl and Slinn . Tourism Management& Facilities.

Academic Counci
s Holloway J.C: Marketing for Tourism. Meeting- 29_025158‘;0
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h.j?' ' Semester 3rd ' /
: S Centre for Hospitality & Tourism -
.::-h_ﬂ‘, { Baba Ghulam Shah Badshah University i
"—- : -
W Course Title: Business Policy & Strateglc Management University Examlination: 60 Marks
l-?___*‘ Course Code: MBAHTM-301 Sessional Assessment: 40 Marks
! ' Course Credits: 4
-
=:}_.4, Course objective:
e
e To expose students o various perspectives and concepts in the field of Strategic Management. The course
=.- would enable the students to undersland the principles of strategy formulation, implementation and control
| = in organizations.
—
N Unit-1
_—
!H : Introduction: Strategic management process and concepls, value of vision, mission and corporale
.‘ ~ objectives, the role of corporate governance and stakeholder management, coherence in strategic direction
—
I Unit -l
__._:?j Strategic Analysis: External analysis: Porter's Five Forces model, the general environment, the
. ~ compelitive environment, the national environments, and creating the environmenially aware organisation.
=3 Internal analysis: value chain analysis, resource-based view of a firm, evaluation of firm performance, the
i : balanced scorecard and the sirategy map. Academic Council
.*;- . Meeling- 29-02-2020
— Unit-il Approved for the Year,
—3 The Nature of Competitive Advantages and Strategic Formulation: Nature of compelitive advantages
. = and sustainability. Different levels of strategy. Low cost, differentiation and focus strategies. Factors
.—l‘;:_‘-‘a affecling a nation’s compelitiveness. Internalional expansion. Internalional, multidomestic, global and
~ . {ransnational stralegies. Creating value and diversification, outsourcing, acquisitions, internal new ventures,
; ~ international strategic alliances, and restructuring. Horizontal and vertical integration.
-4
I Unit-IV:
““-'-,_'_ Implementation: Strategic leadership, creating 2 learning organization and an ethical organization.
Y Strategic control and corporate governance. Crealing effective organizationa! designs. Managing innovation
-"‘l;;;', and fostering corporate entrepreneurship
---.
r\__« Unit-V:
- = Integration with HRM and OB: Areas of Strategic Management with particular relevance to the HRM/OB
— - professional such as the importance of recognizing the firm's intellectual assets; the role of organization
..l‘_‘\" structure and design; international and ethical strategy.
=
—
-""*—-_.
= C/‘ 1
.'-w._ "
T
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. and/orfil in lhe blanks each carryfng 1 rnarh Set:tlon B wlll oonlain 10 bng answer typa qui 0
i _.‘eadTUnIt. The candldate ‘“1' be required 10 answer 5 question's one from each Unit. Each question carries 401

;'-:Course Outcomes'

CO1- Understand the strategic decisions that organizations make and have an ability to engage-I in: slra (

,r:-_ _'p]annlng ‘r-.; p f

_=!T 1! -.‘. -.' :I
= 'CO2- Explain the basic concepts, principles and prachces associated with strategy formulation arld. L & -1.1
Al implementation. S AR R

¥
<
=
$:‘
“-:__3-.
Q‘
=2
=
=
&
=

CO3- Integrate and apply knowledge gained in basic courses to the formulation and Imp!ementahon of . A
strategy from holistic and multi-functional perspectives. = ROpLVE

CO4-Analyze and evaluate critically real life company siluations and develop creative solutions, using a 1 -_f-i
slralegic management perspective. Conduct and present a credible business analysis in a team sefting. = =
CO5-Understand the crucnally important role that the HRM function plays in the setting and lmplementatmn
of an organization's strategy - '

,.
i St

Suggested Readings:

Carpenter-Stralegic Management(Pearson)

Kazmi A. - Business Policy and Strategic Management (Tata McGraw Hill, 2nd Ed.)

Kachru - Strategic Management: (Excel Books)

Cliff Bowman - Business Policy and Strategy (Prentice Hall of India)

Trehan- Strategic Management ( Wiley)

McCarthy D.J., Minichiello Robert J., and Curran J.R. - Business Policty and Strategy (AITBS)
Lawrence R.Jauch., Glueck Wiliam F. - Business Policy and Strategic Management (Frank

Brothers) .
' @,‘/ Academic Council
45‘) M Meeting- 29-02-2020
i e Approved for the Year,
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o : Baba Ghulam Shah Badshah University

Course Title: Ecotourism and Sustalnable Development

Semester 3rd ' . 12
Centre for Hospitality & Tourism

University Examination: 60 Marks

Course Code: MBAHTM-302 Sesslonal Assessment; 40 Marks

Course Credits: 4

OBJECTIVES: -y
« Understand the significance of ecotourism and familiar with the model ecotourism projects;
« Comprehend the theories and practices of ecotourism;
« Use the heoretical knowiedge to mange ecolourism resources.
« Understand and appreciate the significance of sustainable davelopment; and
» Ba familiar with the various approaches, practices and implementation of STD.

UNIT 1
BASIC OF ECOTQURISM: Ecotourism- Evolution, Principles, Trends and Functions of Ecolourism, Responsibie
Practices, Ecotourism and

ecotourism, Typology of Eco-lourists, Ecolourism Activities & Impacts, Eco-friendly :
sustainable development relationship, Kyolo Protocol 1997, Qubec Declaration 2002, International Year of

Ecotourism (IYE) 2002, Oslo Declaration 2007,

UMIT 2
ECOTOURISM DEVELOPMENT AND CONSERVATION: Sustainable Ecotourism, Eco-riendly Facilities and

Amenities, Ecotourism Policies, Planning and Implementation, , lssues and Challenges af ecolourilsm devebpmgnt,
Stakeholder Engagement & Community Parlicipation in Ecotourism development and conservation,, Ecotourism
Projects- Case Studies on dachigham national park, Thenmala Eco- Project, Similipal Ecotourism Project, Sunderban

Ecolourism Project. Eco tourism palicy of J&K 2017.

UNIT3

SUSTAINABLE TOURISM: Tourism versus sustainable tourism, Evolution & Major Dimensions of Sustainability,
Scope of sustainable Tourism, Approaches 10 Sustainable, , - Sustainable Tourism and Poverty Alleviation - Pro-poor
Tourism and Community Participation. Quality Standards for Sustainable Tourism Stockholm Conference 1972,

WCED 1987 and Brundtiand Commission - Rio Declaration 1992, ;, World Cenference on Sustainable Tourism 1995
WSSD 2002 -, Sustainable Development (RIO+20). Role and significance of Milennium Development Goals in

Tourism Development.

UNIT 4

SUSTAINABLE TOURISM PLANNING

development, Topographical Analysis -
tion in sustainable development, penefits of sustainable

8 DEVELOPMENT: Components of sustainable tourism planning &
Analysis of Local Resources - Land use Pattern (EIA, EIS, EMS) &
fourism development, Tourism Reasons

Community participa
for Unsustainable Development, Operational guidelines for sustainable tourism development, Evaluation of imgact of
\ourism site - carrying capacity, Future of Sustainable Tourism Academic Council
Meeting- 28-02-2020
UNIT-V Approved for the Ycar,
2020 to 2023

ECOTOURISM & SUSTAINABLE DEVELOPMENT AGENCIES: Role of the Intemational Ecotourism Soctety,
Global Ecotourism Network, CREST, UNWTO, UNDP, WWF, 5T, Globa! Sustainable Tourism Council, Department
t - Govemment of india, Ashoka Trust for Research in Ecology and the

of Forest and Environmen
Environment (ATREE) . @\/
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Semester 3rd
Centre for Hospitality & Tourlsm
Baba Ghulam Shah Badshah University

e e

Noto for Papor Setting:

Tho quostion papor wil bo divided Into two sections Section A will ba compulsory and will contain 10 very shor
"“Sf\ﬂf typo questions, two questions from oach unit which elct answers in not more than 20 words and’or multiple
choice and’or fill In tha blanks, oach carrying 1 mark Section B will contain 10 long answer typa questions, two from
each Unit. Tho condidate will bo required to nnswar 5 questions one from each Unit. Each question caries 10 marks.

Courso Outcomes:

COY: To swdy the scopa, activity and differont guideline for Eco-tourism

CO2: To undetstand the ditferont dimenslons, principlo and plann ing of Eco -tourism with special reference to JEK.
CO3: To study thoe scopo, approaches and Intornational parameters of Sustainabla dovelopmenl.

CO4: To understand the nalure and steps of sustainable planning & development,

COS: To study tho rolo and contribution of National & International organisation In Eco-tourism and Sustainable
development,

Suggested Readings:

1

SN LR

Weaver, D. (2001), the Encyclopedia of Ecotourism, CABI Publication.

Fennol, D. A. (2002), Ecotourism Policy and Planning, CABI Publishing, USA.

Sukanta K Chaudhury, Cultural, Ecology and Sustainablo Davelopment, Mital, New Delhl,

Ralf Buckley (2004), Environment Impacts of Ecctourism, CABI, London.

Ramesh Chawla (2006), Ecology and Tourism Cevelopment, Sumit International, Naw Delhi.

Mowforih, M. and Munt, I, (2003), Tourism and Sustainability. Dovelopment and New Tourism in the Third
World, Routledge, London,

Middleton, V.T.C and Hawkins, R. (1998), Suslainable Tourlsm: A Marketing Perspective, Bullerworth -

Haoinemann, Oxford.
e

. - Academic Council
(ﬂ?_@:ﬂ:‘_ Meeting- 29-02-2020
Approved fer the Year,
2020 to 2023
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Course Credits: 4

_ Semester 3rd : :
Centre for Hospitality & Tourism 4 {7 -
- Baba Ghulam Shah Badshah University

Course Title: Accomodation Management

Unlversity Examination: 60 Marks
Course Code: MBAHTM-303

Sessional Assessment: 40 Marks

Objective: To expose students to various perspeclives and concepts in the field of Accomodation
Management. TR R 0T . e
UNIT I lntrodﬁétion

Role of Housekeeping in Hospitality Operations: Housekeeping-Layout of Housekeeping Depariment-Hierarchy of
Room divisions-Team work in Housekeeping department. - Scope of Housekeeping in Lodging Induslry: Overview.

Housekeeping as a business. Housekeeping for different institutions - Airlines, Hospitals, Hostels, Corporate,
Industry etc.

UNIT II: Housekeeping Functions

Duties & Responsibilities of Housekeeping department: Executive Housekeeper, Asst Executive Housekeeper-Middle
level Management-Skill based employee's responsibilities-Communication Responsibilities-Total quality innovations-
tariffs

UNIT IlI: Infrastructure Structure

Interior decoration & design: Elements and Purpose-Fixtures & Furniture’s-Carpets & Floor Lighting &Colors -

Managing Inventories:-Linen & Uniforms-Cleaning equipment's& Agents Budget Process-Safety & Security-pest
control-Safety and security.

UNIT IV: Hospitality Personal Management

Managing Human Resources:-Induction and Training-Recruiting, Selecting-Skill Training & Coordination-Motivation &
Employee Discipline

UNIT V: Green Hospitality

Eco housekeeping-Horticulture-Contemporary spas-Conservation practices and methods- Ecohotels and recent
trends- Emerging trends- Practices at private and public sector.

Note for Paper Setting:

The question paper will be divided into two sections. Section A will be compulsory and will contain 10 very short
answer type questions, two questions from each unil which elicit answers in not more than 20 words and/or multiple
choice and/or fill in the blanks, each carrying 1 mark. Section B will contain 10 long answer type questions, two from
each Unit. The candidate will be required to answer & questions one from each Unit. Each question carries 10 marks.

4{;? W &\/ Academic Council

Meeting- 29-02-2020

Approved for the Year,

2020 to 2023
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Semester 3rd
Centre for Hospitality & Tourism
__._;_4_____9_5‘.‘._“_‘_521}4“1_5"“'.tlzai!sllﬂh LR 1) S —

Course outcomes:

CO1: Understand the basic conception of accommedation industry.

CO2: Analyze concept of hotel industry in India and also understand the duties and responsibi
departmenl

CO3: Understand the concep! of interior decoration and design as well as operd
CO4: Acquaint with the basic components of managing human resources in hospitality industry.
COS: Evaluate about the emerging trend of the subject of Green hospitality.

lities of housekeeping

tions involved in uniform.

Suggested Readings :

1. Sudhir Andrews, Hotel House Keeping Training Manual, Tata McGraw Hil Publishers, New
Delhi, Edition 2, 2005.

2. Hotel Front office & Operations management, Oxford University Press, JalashankarR. Tiwari
3. Managing Housekeeping operations, AletaNitschke, Marget M.M. Kappa

3., Professional Management of Housekeeping operations, Robert J. Martin

5. The Pro‘essional Housekesper, George Trucker, MadelinSchacider, Mary Scoviak,

= _ Academic Council
/;j,?_ @ «;:’"’ . Meeting- 29-02-2020
Approved for the Year,
2020 to 2023
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Course Title: Tourism Policy & Planning
Course Code: MBAHTM-304

Semester 3rd : e
Centre for Hospitality & Tourism

University Examination:60

Sessional Assessment:40
Credit Value =4

Objectives: The course will eXpose students to the Tourism policy of India, and those of a few

Unit -1

Unit =11

Unit - II1

Unit-IV

Unit - V

famous Indian states,

Introduction: Concept and formulation of tourism policy,
public and private sectors, Role of international, multinational,
organizations in carrying out tourism policies.

Role of government,
state and local tourism

Tourism Policy: National Tourism Policy 1982 and 2002, National Action Plan on

Tourism, 1992: Special Tourism Area Development Programme. The concept of
National Tourism Board, National Committee on Tourism, Case studies of tourism
policies (Jammu and Kashmir, Rajasthan and Kerala,).Investment opportunities and
government policy for investment in hotel/tourism industry. Sources of funding.

Understanding Tourism Plannin

Evolution of Tourism Planning,
Tourism Planning;

g: Conceptual meaning of Tourism Planning,
General Concepts of Planning, Levels and Types of
Background Approach and planning scale, Role of Public and

Private sectorsin Tourism Development. Analysis of an individual Tourism Project
(Development of the Buddhist circuit)

International Agreements: Chicago Convention, Warsaw Convention, Open Sky
Policy, Bermuda Convention, Euro Agreement, Schengen Agreement.

Public Private partnership in Tourism Sector, concept , scope and importance.
Tourism Policy of India 2015, Tourism Policy of Jammu and Kashmir.

Note for Paper Setting:

The question paper will be divided into two sections. Section A will be compulsory and will
contain 10 very short answer type or objective type questions, two questions from each unit
which elicit answers in not more than 20 words. Each question will carry 1 mark. Section B will
contain 10 long answer type questions, two from each Unit. The candidate will be required to
answer 5 questions one from each Unit. Each question carries 10 marks,

|
Academic Council || \

@\/ Meeting- 29-02-2020 . |
Qb% Approved for the Year, |
2020 to 2023
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Semester 3rd
Centre for Hospitality & Tourism
Baba Ghulam Shah Badshah University

Course outcomes:

COl: E.\'posc‘thc students how to formulate the tourism policy.

CO2: Discuss the different phases of Indian tourism policy making journey.

CO3: Provide Knowledge of making plans and steps of planning for tourism development.
CO4: To make the students understand the nature of international tourism agreements.
COS: To critical examine the role and need of public, private partnership in tourism sector

Suggested Readings: ' )
e Ashworth, G. J. (2000), The Tourist Historic City. Retrospect and Prospect of Managing the
Heritage City, Pergamon, Oxford

» Dept. of Tourism, GOI Investment Opportunities in Tourism (Brochure).

e New Inskeep, Edward, Tourism Planning : An Integrated and Sustainable Development
Approach ( 1991) VNR, New York.

« Sharma, J. K. (2000), Tourism Development. Design for ecological sustainability, Kaniska
Publication, New Delhi.
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Semester 3rd
Centre for Hospitality & Tourism : {

_— Baba Ghulam Shah Badshah University

Course Title: Wildlife Tourism and Conservation University Examination: 60 Marks
Course Code: MBAHTM-305 Sesslonal Assessment: 40 Marks
Course Credits: 4 -

OBJECTIVES:
« To study the potential and significance of Wildlife Tourism.
« To study the wildlife resources of India.
« To understand the significance of wildiife tourism in current trends of Tourism. ;
» To familiar with the management of Wildlife Tourism in India.

UNIT 1 ot
UNDERSTANDING WILDLIFE TOURISM: Concept of wildiife tourism and wi!dli_fe ecology, swﬁel-aﬂg1c;?asriaﬁc§i:g
of wildlife tourism (case study of wildife salari experience in east Africa and wildlife watching in Na IFOS Sistribution of
and Importance of wildlife resources, Overview of the expansion of wildlife tourism over the years,

popular wildlife species in India,

gg::lerLlCT. IMPACT AND WILDLIFE CONSERVATION: Human wildlife conflict, threat facgqlb);mv.rl:adchtleo :‘f;r[l;%:
(Special reference to Indian vildlife heritage & J&K), over exploitation of nah.!ral res:curf;estan ‘slnf ans e srealion
tourism. Concept of wildlife conservation and ils phases, con_sewatlnn ethics, Wild life tour

related issues, Special conservation programmes and sustainable

conservation in the Himalaya). Ecenomic impact of wildlfe tourism on in

development, (Special reference to wildlife
come and employment.

I i idli 1 i | f Y 1dll e hE liagE ]

' iversi ian wildli i red species of India, v .
Indian, diversity of Indian vildlife potential, endangere _ > F gl i
vildlife san:tuaj;ies. bird sanctuaries and biosphere reserves (Meaning, Characteristics and case stud

National park, wildlife sanctuaries, bird sanctuaries and biosphere resenves),

UNIT 4

WILDLIFE TOURISM MANAGEMENT: Need for wildlife management p1ang_ing arl1|:<1j lﬂdg{jednzggstg;m::é tﬁqc;:]?élizz'
' inistrati 3] zholders regarding wildii § :
fe | ent Law And Administration, Major stakeho . _ _

};J;ﬁgr?alh:zgilg;;;n of wildlife tourism, Integrated wildlife and tourism management, National Biosphere reserve

programme, . .

UNIT S

iodiversi [ * Indian
- Envi diversity Acts of Indian Government:
TION INITIATIVES: Environment and Bio ‘ .
e fcg;w\.%fﬁc‘ﬁe Protection Act 1872 and their amendments, Forest Consen_:auon Act;gﬂo.ﬁgﬁgonﬁg
Fcresi? e U19'ﬂ" Rcla'e NGOs in wildlfe conservetion: UNEP{ United N;a!|ona1 E_nwmnmen! rogrf'.mF 'Wand
Prf:gf;!oréoﬂ;;ew;:;}én éociety} Bird Life International, importance in India & their contributions, ¥ (
(Wildlife I , Bl

i i NTI ( Wildlife Trust of India).
Wildlife Fund) , BNHS (The Bombay Natural History Society), WTl ( ’

Academic Counell

Meeling- 29-02-2020
Approved for the Year,
2020 to 2023}
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Semester 3rd
centre for Hospltality & Tour

Baba Ghulam

Noto for Paper Setting:

The question paper will bo divided Into two sections. Secl
answer lypo questions, Iwo quostions from each unit which e
cholca and/or fill In the blanks, each carrying 1 mark. Seclion B

each Unit. The candidate will be required to answer 5 queslions on

will contain

Courso Qutcomes:

CO1: Tosludy the scope, classlfication of wildlife tourism.
CO2: To understand the conflict, threat & impact of vildi
wildlife need, significance & potential In India.

CO4: To understand the nature and steps of wildlife management |
CO5: To study the role, functions and contribution of Nationa
development of wildlife In India.

n India.

Books Recommended:

1, D. Newsome, Ross Kings'lon Dovding, and Susab A. Moore-
§. Ismar Borges De Lima. Ronda J. Green- Wildlile Tourism, Environ
4 RomuaChawala- Wildlile Tourism and Development.
5. AbhilashMaliya- Wildlife Tourism and Conservation.

Shah Badshah Unlversity

on A wiil be compulsory and vill contaln
licit answers in not more than 20 words @

o from each Unit. Each question

fa lourism vilh special refer

| & International organisation in

fsm

10 very short
ndfor multiple
teo from
carries 10 marks.

10 long answer typo queslions,

ence lo J&k. CO3: To study the

conservation &

vildlife Tourism.

mental Learning and Ethical Encounlers.

Karen Higginbottom-Wildiife Tourism-Impacts, Management and Planning.

Academic Council
Meeting- 29-02-2020
Approved for the Year,
2020 1o 2023
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Centre for Hospitality & Tourlsm
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Course Title: Adventure and Sports Tourism University Examination: 60 Marks
Course Code: MBAITM-306 Scssional Assessment: 40 Marks
Course Credits: 4

for adventure

g the resource potential
owledge on

Course objective: The course helps in understandin
d activities. Impart kn

tourism in India and the existing popular destinations an
various aspects of Adventure Tourism.

Unit-1

Introduction to Adventure Sports ) o
Definition. Classification of Adventure Sports. M Water Sports, Safaris, Wild life

Tourism. Trekking. Aero sports, Biking. Rock Climbing, Bungee Jumping, Moto Sports, S.kiing
Scope of Adventure Sports: New Trends. Training [nstitutes, Job Oppﬂﬁunilics. Fitness
*hysical Fitness Factors, Fitness Training & its Impornance. Requirements for Planning

acking list. Outdoor Management, personality Development,
thics& Qualities of an Adventure Expert.

{ountaineering,

Training: |
& Organizing an Activity, Backp
Team Building, Cooperation, ctc. E

Unit =11

Introduction to Water Sports
Types of Water Sports: Canoeing, Kayaking, Rafting,
skiing, Rafting & Kayaking, Equipment & Clothing.

Scuba Diving, Snorkeling, Surfing, Walter

'A:'F::;'ul_ff: CC:_‘]']:'
Unit-111 f4e20ng- 29.02.2020

. ) APPISYEa f2f Ina Year
Introduction to Mountaincering 202002023
Definition of Mountaineering, Types: Trekking, Rock Climbing, Bouldering, lceClimbing, Wall
Climbing, Trekking: Mountain Manners Trek Planning, Trekking Sites in India.Rock Climbing:
Principles, Route Planning, Equipment, Clothing Uses of Knots: Thumb, Reef, Clove Hitch,
Ficherman, Simple Bowline, Figure of Eight. Introduction to Techniques: Abseiling

(Rappelling), Jumaring, River/Valley Crossing Techniques, Bush craft.

Unit =1V: Air -based adventure activities
Paragliding, Parasailing. ballooning, bungee jumping, hang gliding, etc. Basic minimum
standards for Air based adventure tourism related activities. Tools and Equipments used in air-
hased adventure tourism. Popular tourist destinations for air-based adventure activities in [ndia
with special reference to J&K, Necessary safety measures needed during the adventurous tourism

N B o, v \

N
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= Semester 3rd '
L) Centre for Hospitality & Tourism :
kd Baba Ghulam Shah Badshah University .
i1 - R AP btk
.l.'..‘:-__,'\ UUnit-Veo
PR ‘Adventure Tourism products and infrastructure
_l Marketing and promotional strategics. Outstanding issues of adventure Tourism. Adventure
N, Tourism Organizations and training institutes in India- Himalayan Mountaineering Institute,
— Nehru Institute of Mountaineering, Regional Water Sports Centre (H.P), National Institute of
—lh . Water Sports, Acro Club of India, The Balloon Club of India and in J&K- Jawaharlal !nsiilTIlE of
:11 A Mountaineering and Winter Sports (JIM &NIWS), Indian Institute of skiing & mountaincering.
——,
:‘Lw Note for Paper Setting:

The question paper will be divided into two sections. Section A will be compulsory and will
contain 10 very short answer type questions, (wo questions from each unit which elicit answers
in not more than 20 words and/or multiple choice and/or fill in the blanks, each carrying | mark.
Section B will contain 10 long answer type guestions, two from each Unit. The candidate will be

L

’

=1

/

e —
[ : ) . . . . ,
L,_-&_‘_ required to answer 5 questions one from cach Unit. Each question carries 10 marks.
——
Py
'--q:_::: . 1
- Course Outcomes: '

=
g/

/

CO1- Explain the basic concepts, principles and practices associated with adventure sports and
tourism.

CO2- Get introduced 1o water based adventure sports and types ol water Sports.

CO3- Introduction, types and basics of Mountaincering and other surface based adventure
tourism.

CO4-Analyze and evaluate air based adventure sports

CO5-Understand important role that the adventure tourism needs for marketing, promoting of its
products. Role of various organizations involved in Adventure lourism.

==
(& P

f

[}
-f
(&

/
f

71{' ;
/ i
4 )

10

= A
| | c "
E Suggested Readings: eeﬁggf"‘é% Council
- 1. Buckley.R.Adventure Tourism Management.Routledge Publishers. Approveqd fm'ﬁ_];';'?f?
—= = sar,
= - 0 2023 ;

2. Gupta.V K, Tourism in India. Gian Publishing House, Delhi

1T

3. All for Adventure , Kilpatrick, Irene/ Hall, Susan (ILT)

4. Malik, S.S, Potential of adventure Tourism in India, Agam Kala Prakashan Publishers.
5. Negi.J. Adventure Tourism and Sports: Risks and Challenges. Kanishka Publications.

6. Wright.G. Hill Stations of India. Penguin Books, New Delhi

the—="7
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Semester 3rd L
‘Centre for Hospitality & Tourism
Baba Ghulam Shah Badshah University
Course Title: Event Management

Course Code: MBAHTM-307
Credit Valuc: 4. ' -

University Examination:60 Marks
Sessional Assessment:40 Marks

Course Objcéti\'é:
The course aims at imparting in depth knowledge about the specialized field of "Event

Management" specifically management techniques and strategics required for successful
planning, promotion, and conduct of special events.

Unit 1

Conceptual foundations of events; Major characteristics; Five C’s of event management
Conceptualization, Costing, Canvassing, Customization, Carrying out; Advantages of events- to
the Organizer, Event Planner, Participants, Economy and Society; Broad classification of Events.

Unit 11

Introduction to MICE: Evolution of MICE industry; Components of MICE; E:conomic and
social significance of MICE. Introduction Lo pro fessional meeting planning- definition, types and

roles; associate, corporate & independent meeting planners; TA’s and TO’s as meeting planners;
Convention visitor Bureaus ~ functions, structure and funding sources.

Unit 11
Event venues: concept and types; Conference venues- facilities, check-in and check-out

procedures, requirements; conference room lay-outs; Convention manager; inter-related venues;

project planning and development. Introduction to conference facilities in India. Role and
functions of ICPB and ICCA.

Unit 1V

Trade shows and exhibitions/expositions: 1ypes of shows, benefits of exhibitions, participant

decision-making process. Contract negotiations— principles; negotiation with hotels, airlines and
ground handlers.Pre, during and post event activities.

Unit V

Incentive tour- characteristics, its organizing and special requirements. Latest meeting
technologies - Video conferencing and Information Communication Technology (ICT).Factors
including 1CT affecting future of Events business. Human resource requirements.

@f@?_:ff @1/ Academic Council

Meeting- 29-02-2020
Cm ) Y M
0
X
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vy APproved for the Ye;
2020t0 2023
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S Note for Paper Setting:

TN The question paper Will be divided into two sections. Section A will be compulsory and Wi!l

L : contain 10 very short answer type or objective type questions, two questions from each unit

"-If‘“'- which elicit answers in not more than 20 words. Each question will carry 1 mark. Section B will :
=3 contain 10 long answer type questions, two from each Unit. The candidate will be required to

answer 5 questions one from each Unit. Each question carries 10 marks.
Course Outcomes: |

CO1: Apply systematic approach to design, planning, implementation and evaluation of various
types of events

C02: Understand various components of MICE and its importance in the tourism industry. It
will further help students to apply principles of marketing to the process of event production.
CO3: Provide Knowledge about the managing of conferences and the viability of an event dur
the early stages of planning,

CO4: Provide knowledge about the strategies used to raise funds and generate event revenue.
COS: Provide knowledge about application of ICT in event planning and how 10 coordinate
sound human resource management techniques in order to organize and motivate staff

ing

Suggested Readings:

Ly,

|. Coleman, Lee &Frankle (1991), Powerhouse Conferences. Educational Institute of AH & MA.
2. Hoyle, Dorf& Jones (1995), Meaning conventions & Group business. Educational Institute of
AH & MA.

4. Hoyle, L.H., TJA Jones (1995) “Managing Conventions and Group Business”, Educational - -.
Institute of AM & MA .
3. Montogmery, R.J. 1994, “Meeting, Conventions and Expositions : VNR, New York.

{
N/

b4

( .

Academic Council

L ) é [ @/’ Meeting- 25-02-2020 |
 — T e Approved for the Year, |
[ 2020 to 2023 |
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Semester 4th
Centre for Hospitality & Tourism

' Baba Ghulam Shah Badshah University

Course Title: Entrepreneurship Development Unlversity Examination: 60 Marks

Course Code: MBAHTM-401 Sessional Assessment: 40 Marks
Course Credits: 4

-

J [

9/

3

/=
-/

/

=
/R

Cgurse objectives: The purpose of the courseis that the sludents acquire necessary knowledge and
skills required for organizing and carrying oul entrepreneurial aclivities.

FEE

Unit - |

g

Entrepreneurship - Definition, Role and expectations - Entrepreneurial slyles and types — Characterislics
of the Enlrepreneur - Funclions of an Entrepreneur - Promotion of Entrepreneurship - Role of Socio-
Cultural, Economic and Political Environment — Growth of Entrepreneurship— Constraints for the Growth of
Entrepreneurial Culture. Role of entrepreneurship in economic development

) J

!

Il

4/

Unit-1I

Entrepreneurial Motivation Theories - Entrepreneurial Compelencies — Developing Competencies — Role

L.

~ of Entrepreneur. Development Programs — Assistance Programme for Small Scale Units — Institutional
—_ Framework ~ Role of SSI Sector in the Economy - SSI Unils - Failure, Causes and Preventive Measures ~
| = Turnaround Strategies.
—23
_| | Unit - 1l

1 =
=

/
|

Identification of Business Opportunity — Preparation of Feasibility Report — Financial and Technical
Evaluation - Project Formulation — Common Errors in Project Formulation - Specimen Project Report —
L~ Ownership Structures - Proprietorship, Partnership, Company, Cooperative, Franchise. Market

—

i assessment and analyzing competitive entrepreneurship.

i MAC?,demiC Council
=r eeting- 29-02.

{‘.‘c‘ Y ADDrove?d for ?hzez‘zi(:

—= Unit -1 2020 to 2023

[;_;_ = Corporate Entrepreneurship- Concepts - Need - Strategies - Corporate Practices - Select Cases -

| ) Dynamics of Competition - Plans for Survival and Growth.

il _ Unit - V

—_ Women Entrepreneurship — Need — Growth of women Entrepreneurship - Problems faced by Women

rhw Entrepreneurs — Development of women Entrepreneurship — Entrepreneurship in Informal Sector - Rural

=3 f? @_—=_

T N
> » 1
= b |
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Semester 4th
Centre for Hospitality & Tourism

Baba Ghulam Shah Badshah University

Entrepreneurship — Entrepreneurship in Sectors like Agriculture, Tourism, health case, Transport and allied

services. Govt. initiatives/ policies to promote women entrepreneurship.

Note for Paper Setting:

n A will be compulsory and will contain 10 very short
licit answers in not more than 20 viords andfor multiple
answer lype questions, two from
Each question carries 10 marks.

The question paper will be divided into two sections. Seclio
answer type questions, two questions from each unit which e
choice and/or fill in the blanks, each carrying 1 mark. Section B will contain 10 long
each Unit. The candidate will be required to answer 5 questions one from each Unit.

Course OQutcomes:

CO1: understand basic concepts, characteristics and funclions of entrepreneurship and need of tourism
entrepreneurship.

CO2: know about various types of assistance programs for entrepreneurship

CO3: understand various steps involved in identification of business opportunities and project development

CO4: to Understand the concept of corporate entrepreneurship.

CO5: to understand the prospects and challenges faced by Women entrepreneurs.

Suggested Readings:

1. AroraRenu&Sood. S. K (2007), Entrepreneurship Development and Management
2. Donald L. Sexton & Raymond W.Smilor, THE ART AND SCIENCE OF ENTREPRENEURSHIP,

Ballinger
3. Clifford M.Baumback& Joseph R.Mancuso, ENTREPRENEURSHIP ~AND VENTURE
MANAGEMENT, Prentice Hall
4. Gifford Pinchot, INTRAPRENEURING, Harper & Row
Ram K.Vepa, HOW TO SUCCEED IN SMALL SCALE INDUSTRY, Vikas
6. Richard M.Hodgets, EFFECTIVE SMALL BUSINESS MANAGEMENT, Academic Press acadernic Council
Meeting- 29-02-2020

Pt @_l/ Approved for the Year,
AXT 2020 to 2023
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Course Title: Travel Agency and Tour Operations  University Examination: 60 Marks
Course Code: MBAHTM -402 Sessional Assessments: 40 Marks
Course Credits: 4

]

-

Course Objective

* Toeducate students about the basic concepts related to travel and tour operations.
* To educate students about the knowledge of various organizations involved in the
accreditation of travel and tour operations.

To impart student’s knowledge about the various types of tours and documents involved
in organizing the tours. .

e

.

UNIT I:

Conceptual Framework of Travel Agency and Tour Operators: Definition of Travel Agent
and Tour Operators and their distinct characteristics, Growth and development of travel agencies .
and tour operators in India and worldwide, Types of travel agencies and tour operators, role and '

contribution of travel agencies and tour operators in the growth and development of tourism
industry, s

UNIT I1:

Setting up/Approval and Functions of Travel Agency and Tour Operators’ Business:
Procedure for setting up and approval of travel agency and tour operators’ business, Approval
from 1ATA, Ministry of Tourism GOI, and State Govt J&K. Equipment and Infra structural
requirements and Organizational structure of travel agency and tour operations, Role and

functions of TA/TO, Case study of ITDC.Case study of SITA, Cox & Kings, TCI and Thomas
Cook.

UNIT III:

Itinerary Planning and Development: Meaning, Importance and Types of Itineraries, Tour
Formulation and Designing Process. Tour packaging, Types of Package tours, Tour costing, |
Familiarization with TIM (Travel Information Manual), Passport & VISA- Meaning, Types,

Procedures, Validity, and Necessary Information to fill the Passport and VISA Form for

Issuance, Health Certificates, Currency, Travel Insurance, and Credit & Debit Card.

UNIT IV:

Travel Agents and Tour Operators Organizations: Role and contribution of the various i
national and international organizations in the development of tourism industry — Indian

Association of Tour Operators (IATO), Travel Agents Association of India (TAALI), International !
Air Transport Association (IATA), Pacific Asia Travel Agents Association (PATA), American '
Association of Travel Agent Association (ASTA), Universal Federation of Travel Agent ‘:
Association (UFTAA), International Civil Aviation Organization(ICAQ)

Academr'c Councilr

€eting- 29-02.202,
Appro 020
) @—Z. @._/ ved for the v,
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Semester4th
Centre for Hospitality & Tourism
Baba Ghulam Shah Badshah University

UNIT V:

Linkages and Arrangements: Linkages and arrangements with various tourism organizations,
Need and role of diversification in travel agency and tour operation business strategies to manage
and maintain diversification, sources of income for travel agency and tour operations, Present
status and future prospects of travel agency and tour operators’ business in India.

Note for Paper Setting:

The question paper will be divided into two sections. Section A will be compulsory and will
contain 10 very short answer type questions, two questions from each unit which elicit answers
in not more than 20 words and/or multiple choice and/or fill in the blanks, each carrying 1 mark.
Section B will contain 10 long answer type questions, two from each Unit. The candidate will be
required to answer 5 questions one from each Unit. Each question carries 10 marks.

Course objective:
COIl: The objective of the paper is to foster an understanding of the travel and tour operations.

CO2: It aims to make the students aware the growth and development of travel business across
the globe and the necessary approvals for setting up of travel agency and tour operations.

CO3: It will help students acquire knowledge about the development of itineraries and tour
packages.

CO4: It will also provide basic knowledge of the various international and national tourism
bodies.

C05: To provide students’ knowledge about the various linkages and integration opportunities.
Suggested Readings:

1. Bhatia, A.K. (2013). The Business of Travel Agency and Tour Operations Management.
New Delhi: Sterling Publishers (P) Ltd.

2. Swain, S.K. & Mishra, J.M. (2012). Tourism: Principles & Practices. Oxford University

Press, New Delhi

Negi, K.S. (2011). Travel Agency Managemeni. New Delhi: Wisdom Press.

.

4, Goeldner, R., & Ritchie, B, (2010). Tourism, Principles, Practices and Philosophies.

&/ Academic Coyngj)
4%7 @f—w Meeling- 29.02-202¢

Pproved for the Year
2020to 2023

London: John Wiley & Sons.
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Semester 4th
Centre for Hospitality & Tourlsm
B“hg_Gi'EI""LS_I_I:III Badshah Unlversity

Course Titlp. .

Cz::: g::(lln- liii;l‘rl[;i]m” Planning ang Development  University Exan
o BAHTM -0 ional Asse

Course Credits ; 4 l 3 Sessional /

OBJECTIVES:

* To facilitate the

development plan as well as mar
*  To familiarize with

To I:nlff)ducc advanced destination resources analysis and researc
destination development,

UNIT 1

TOURISM DESTINATION

and its types, Destinations as
process (e

Planning & selecy
Regional & Local)

Keting techniques; : ac: and
the destination image formation & branding practices; a

a product in tourism industry. Tourism

» Rural & Urban Tourism Planning.

~ .5:-UNIT 2

TOURISM DESTINATION DEVELOPMENT: Concept & Stages of Destination
Development, Assessment of tourism potential, Planning for Sustainable Touris.m pestnles
Development, Person's determined image, Product development and packaging, S“‘,d?'.or
Carrying Capacity & environmental impact analysis (EIA), Destination Feasibility,
Consequences of unplanned tourism development.

UNIT 3

DESTINATION MARKETING & PROMOTION; Destination Promotion and Publici'ty, .Sl'.\'
*A’s framework for tourism destinations, The dynamic role of tourism stakeholders, Dcsunal!fm
Marketing & Positioning Strategies, Destination Competitiveness, Destination image forma!lon
process,  Destination branding perspeclives and challenges, Case study of "Incredible
India” campaign for Marketing & Promotion of Indian Destination.

UNIT 4

DESTINATION MANAGEMENT:  Destination Management  Systems, Destination
Management Plan, Role and importance of Destination Management/Marketing organisations
(DMOs) & Destination Management Companies (DMCs) , Convention & Visitor Bureaus
(CVB), Destination Life Cycles, Destination Master Plan, Porters five force model and its
application to destination, Demand and supply match.

UNIT 5
INSTITUTIONAL SUPPORT: Public Private Partnership (PPP), Tourism Development
Authorities,. National Planning Policies for Destination Development, WTO Guidelines for

nination: 60 Marks
ssments: 40 Marks

. are tourism
assessment of the tourism potential of a destination and prep

h in the field of

. inati haracteristic
& PLANNING: sm Destination. C X
& PLANNING: Concept of Touri Destination planning

. ) S a3 2 i estination
ight points), guidelines & eclements, Need & Significance of Tourism ]D\'S'ltiona’
'on process, Levels & Types of tourism planning (International, i '

\q§ Academic Council
J\ @M @/ Meeling- 29-02-2020
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an

P

E

= B

_ Plan Raj insti | ;
s bodiE: rslsei?,izlp f Panch?’at Raj institution in Destination Development, Role AT €IS
'H__ X c 1on Mapping (practical assignment).

Note for Paper Setting:

The question paper will pe d
contain 10 very short"answer
In not more than 20 words an
Section B will contain 10 lon
required 10 answer 5 question

. ‘ - will
vided into two sections, Section A will be compulsory an(:wers
type questions, two questions from each unit which elicit an

: \ P rk.
d/or multiple choice and/or fill in the blanks, each carry‘lj';lge lw?}? be

NP

8 answer type questions, two from each Unit. The candi
s one from each Unit. Each question carries 10 marks.

)

~

Course Outcomes:

Cco l.: Tp understand and develop the basic terminologies and conceptual clarities s
destination, planning;

CO2: _To understand the concept of tourism development and assessment of unplanned impact
analysis;

CO3: To know the importance of destination planning, marketing, promotion and publicity;
CO4: To familiarize with the concept of destination management and role of different bodies

e

{

‘;ﬁ involved in destination management process;
_\ CO5: To familiarize with the role of institution support in destination planning and development.
T
I Suggested Readings:
_‘“" [. Nigel Morgan, Annette Pritchard & Roger Pride (2001), Destination branding: Creating
| the Unique Proposition, Butterworth and Heinemann.
' 2. Claire, Haven Tang &Eleri Ellis Jones (2005), Tourism SMEs, Service Quality and
| Destination Competitiveness, CABI Publishing.

B 3. Shalini Singh, DallenJ. Timothy& Ross Kingston Dowling (2003), Tourism in Destination
— Communities, CABI Publishing.
Lo 4, Geoffrey lan Crouch, J.R. Brent Ritchic & Horst-Herbert G. Kossatz (2003), the
g~ Competitive Destination: a Sustainable Tourism Perspective, CABI Publishing,
L
L @4/
- .
J_____ T Ac&{demuc Council
i~ Meeting- 29-02-2020 |
_I_____ Approved for the Year, |
]__?'3 _ 2020 to 2023
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Semester 4th
Centre for Hospltallty & Tourlsm
Baba Ghulam S!n_nlluh!}mislmh University

. 60 Marks

University E‘""'m"“nn: 40 Marks

Course Title: Fr
Title: Front Office Munngement
Gessional Assessment §:

Course Code;: MBAIT
- AIITM -
Course Credits : 4 ™

Course Objective ff
t
jmportance © ron

;
0:’? course has been concelved to make the students un
ce management and thelr operations and famillarize th

derstand the functions and

em with Its operations.

UNIT 1
ification of Hotels

and tourism ind
T'ypes of guest room

bilities of FFront
taflice of o hotel.

Introduection: Introduction to the hotel world
and other types of Lodging = Hotel Tari [T plans =
a hotel — Organization structure — Dutics and Resp
Interdepartmental coordination. Basic terminology

onsi
used in the fron

Lotel bookings, system

Unit-2

Reservation — Basic definition, modes of room reservation and source of |

of room reservation, conventional density, different records, diarics, forms,ete. used for
terized rescrvation system.

recording room reservation, Introduction to compu

arrival. Rooming of

s, elc. required in the rece
{ at the reception counter,
arrival and lay OVer
ontrol, use and

Unit-3
Reception — Receiving, registration and rooming of the gucst 0
record registers, form

VIP and VVIP guests and group arrivals,
y of the room rack and other cquipmen
anly bagpage, procedure of crew

¢ of books, key handling and ¢
gues, calculating room

ption

office, functions and operaliof

dealing with walk-in guests with s¢
aintenanc

passengers, chan
ssages and enquiries for the

function of the key
ey reports, housekeeping 0cC

ge of guest rooms, M

rack, handling of me
occupal upancy reports.

1g Desk - Functions of the Lobby Manager, forms and registers required,
| event like theft, fire, accident, death, skippers, scanty luggage guests,

s, duplicate and original keys while receiving and roomin%gfgfll‘
ademic ¢
ouncil

Unit 4
The Lobby Manager

handling of any unusua
andling of master key

etc. M
gueslts, handling guest complaints and problems. Mt
Appr Ing- 29.02_2020
0TS Oved for the Yer
Uf\l I 020 tg 2023 edrn
e room — Market share index — Evaluation

Front Office Management
IHotel performance —Revenue per availabl

Evalualin
\ )
¥ \\\ /Q /
-
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Semester 4th
Centre for Hospitality & Tourlsm

Baba Ghulam Shah Badshah University =

e techniques ~
of hotels by guests; - Yield management — forccasting — Room availabilty = Sales
Budgetary control, |

Note for Paper Setting: Isory and will
. s ulsor

JThe question paper will be divided into two scctions. Section A will bc-lcis:nigh elicit answers

contain 10 very short answer type questions, two questions from cach l.mlcach carrying l ","ark'

in not more than 20 words and/or multiple choice and/or fill in the blarks, The candidate will be

Section B will contain 10 long answer type questions, two from each pnll]'o marks.
required to answer S questions one from each Unit, Each question carries

Course outcomes
. nt office
_ on to the fro
COI1: Understand the development of hotel industry and [ntroduct! -
department of hotel. . 4 computer based reservation
CO02: Understand modes and sources of reservations, bookings, and ¢

system. _ e of reception
CO3: Analyse interpersonal skills, interacting wit
section of hotels.

CO4: Handle different unusual situations and the procedures
CO5: Managing front office introduction 10 different types ©

hotels and guests.

h the guests, and knowledg

by hotel employs.

f transactions that occur between

Suggested Readings:

i d 2009
I. Jatashankar R. Tewari. Hotel Front Office Operations and. Managem.enl. Oxdﬂ:,l;l ——
2. G.Raghubalan and SmriteeRaghubalan. Hotel Housekeeping Operations a:] d 11
3. Andrews, Sudhir. Front Office Management & Operations. Tata McGraw Hill.

_Frank Bros & Co.
4, Bhatnagar, S.K. (2009). Front Office Management. Fr P—

Meeting- 29-02-2020
Approved for the Year,

&/ 2020 lo 2023
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Semester 4th
Centre for Hospitality & Tourlism ,

Baba Ghulam Shah Badshah Universime==="
— Marks

Boarse Tt -
Cou:ssz Eg:lct;:i?l[ﬁdﬁ;l'g;; everage Management  University Examlnali:::‘g Marks
Course Credits: 4 Al Sessional Assessment

Course Objectives: h
. wards t ’
. . v i tl i i
Traelfo"fse objective is to impart empirical foundations and IJT'f’f‘355i"*‘r‘a.I Onczw dh spl‘il,:é
{!0 1‘1:1 ice c:jf food and beverage management as it applies to businesss cuM” J reparation e
lech::ist:]c ems.Tk}e course will make students understand principlcso ood P
ques, material handling, heat transfer and professionalism-
UNIT I Food
. .. FoO
KITCHEN MANAGEMENT Job descripion: Hierarchy, Attitd. ond, iples Of i
meé‘lse:s » Kitchen planning, Basic Preparation and operations, masle ¥
production, Equipments, Fuels. Coordination with other departments
UNIT II
u
Jing - men
MENU: :I‘_ypes of menu — menu planning — Beverage mend - JIRE: ae
merchandising —=menu balancing —.
UNIT 111
_ Ppurchas€

uality performance

PRE - PRODUCTION: Purchasing procedure — price and q "
cthods of storag™ . .
Academic Council

Meeting- 29-02-2020
Approved for the Year,

specification — Receiving —storing and issuing — stock taking—m

2020 to 2023

thods - Bevera'ge Prcductlon
Specializes services.

UNITIV

FOOD AND BEVERAGE PRODUCTION: Food production me
methods — F & B Service areas. Food and beverage service methods —

UNITV

CATERING MANAGEMENT: Types of catering — fast-food and p{?p!.l]al' catering — hotels qnd
quality restaurants — industrial catering, hospital catering — basic policies — financial marketing
and catering — control and performance management.

Note for Paper Setting:
into two sections. Section A will be compulsory and will
uestions, two questions from each unit which elicit answers

The question paper will be divided
Il in the blanks, each carrying 1 mark.

contain 10 very short answer type q
in not more than 20 words and/or multiple choice and/or fi

o= &/

e &VW@’
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Semester 4th
Centre for Hospitality & Tourlsm

Baba Ghulam Shah Badshah Univers!ty e will b6

candid?

. - - .L
Section B will contain 10 Jong answer type questions, two from cach y"',g marks

required to answer 5 questions one from each Unit. Each question carm

Course Outcomes: 1itjes of
nsibilit!

3
. . Jc and 1€
CO1: Understand basics concepts of kitchen planning and operations. o 5 various
Kitchen staff in catering industry. andising !
CO2: understand various concepts of Menu-planning, designing e ¥ ethods:
catering types of outlets, tocking ™" ament-
; rage ﬂnd S p ‘B depd

CO3: Understand about the procedure of food purchasing and sto in F&

erch

_ | ihiiac of S18
CO4: Evaluate various types of services, roles and responsibilitics © erforman
andspecial service methods. : is: control and P

COS: understand basics and various types of catering establishment"

management.

Suggested Readings: gement-

nd Beverage Mana

I. Bernard Davis, Andrew Lockwood and Sally Stone.Food a ot
everage Managemer™

2. John A. Cousins, David Foskett, Cailein Gillespie. Food and B
Prentice Hall. e opera:ionS-LﬂteSt

me
3. Denney G. Rutherford and Michael J. O’Fallon. Hotel and Manage
edition. John Wiley & Sons

4. ParvinderS.Bali. (2009)Food Production Operations. Oxford.

Academic Council

Meeling- 29-02-2020 |
Approved for the Year, I
JJ[P o 2020 lo 2023 f
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Semester 4th
Centre for Hospitality & Tourlsm ,
Baba Ghulam Shah Badshah University

ks =

; 60 Mar !
Course Title: Airline, Cargo and Revenue Management University Eumlnﬂ;:::"w Marks I
Course Code: MBAHTM -406 Sessional Assessme
Course Credits : 4
OBJECTIVES: . ;
* To understand the structure and dynamics of airlines and air cargo '"f"fscs 'ﬂ nd cargos an
* To gain a thorough insight into various operations, management of airl mnI yslem:
* To understand and acquire skills of managing airline revenuc manageme

licy

UNIT-I open kY PO

industeys 9P Convcntioﬂ -

. 0 i a
tion - ?Iw%pcs of Airlin€s
ia -

AVIATION HISTORY; Historical development of Airlin
Freedoms of Air -International Conventions - Warsaw Conven
Functions and Role of ICAQ, IATA, DGCA and Airport Authority of In
and Aircrafis - Study of aircraft parts.

UNIT-1I ' _ ajport Faciliti€s
AIRPORT OPERATIONAL MANAGEMENT: Travel Documentatio? special passenger®

Check-in formalities - In-flight services - Classes of service and comfort ent (TAM). Airport "
Baggage handling (Procedures and Practices), Total Airport Manager™ i
Operations Control Center' (APOC) l
UNIT-1I1 . 4 airport code - Airlm; :
AIRLINE TICKETING OPERATIONS: Three letter city 2 Sale Indicators- TYPES © |

M _ . _ 'on fac[OI‘S -
designated code - Currency regulation — NUC conversi e gpecial fares _ Passeng

Journeys — Introduction to fare construction -Mileage principle +t (MPD) - Billing an

- Miscellaneous Charges order (MCO) -Multiple Purpose Docume

Settlement Plan. Case studies of selected Airlines. ‘
|

st erminal facilities — Cargo booking

AIR CARGO & DOCUMENTATION: Aircraft and Cargo term! lines . Air Way bill , Cargo
procedures — Air cargo rates and charges - Cargo capacity gk AITS o’dS and Live Animal _
Manifesto, Cargo transfer Manifesto, Declaration for dangerous g0 |

Regulation. Cargo Revenue Management Techniques. I
I
I

UNIT-V d t
. fps Management an It

? REVE D TMENT: Introduction to Airline Revenue ¢ 1o i |
AIRLINE REVENUE MANAGEMENT: Intr ond Forecasting, Pricing o

. ; ; D
system, Pricing Strategy, Revenue Forecasting and Budgeting, . ) e
Simulation, Supply & Demand Case Study, Managing airline passenger demand, Seat inventory cC ’)0?—0

. :

control, Fare Restriction and Fare Class, N:T 0 \JBd_‘ 5ol 5 n;;, L
W &*x/ W‘p 2202070 ©7
— - J[
!

Y N

oG

cade 0 02" Lol
o
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Semester4th
Centre for Hospitality & Tourls™

Baba Ghulain Shal Badshah Univers

Note for Paper Setting: apul 4
" co it 8

The question paper will be divided into two sections. Seetion A Wl”ut:;l whic ch;:g I n.“m::

contain 10 very short answer type qUCSliﬂnS, two qucsﬁons ro h s Y WI"

in not more than 20 words and/or multiple choice and/or fill in the blt;_l}nil'. The 62"

Section B will contain 10 long answer type questions, tWO from each s 10

required to answer 5 questions one from each Unit. Each qucs‘i"” car

Course Qutcomes:

CO1: This unit provides in-depth knowledge of Aviation industrys

and role of international and national air organizalion.

CO2: This unit gives a detail fundamental overview OFBTUU“d

management.
. 1oting ©
e . ' icketing on.
CO3: This unit deals with airline itinerary, fare construction @ . 4 cargo® eratl®
regulﬂlioﬂs an citne reveﬂue'

CO4: This unit deals with legal documemalidn, pmcedurc,
od demand & supp

CO0S5: This unit deals with airline revenue management

ew Delhi

Suggested Readings: Kanishka
anl ’

. JagmohanNegi (2005) Air travel Ticketing and F

& Ppolicy-

Premnath Dar; Global Cargo Management Concep N
Freight and the Global supply Cha

jtality Industrys

 ality serviceS:

are constructio

¢ Typology L4

Michael Sales; Air Cargo Management: Air
Hayes, D.K., Miller, A. (2011), Revenue Managemer
Ratandeep Singh (2008), Handbook of Global Aviation Indus

Kanishka Publishers, New Delhi.
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; Semester 4th
. b_e.ntre for Hospitality & Tourlsm
a .a Ghulam Shah Badshah University

;\\ Course Title; T

e 2 OUﬂSm Mal‘lageme . i

- Course Code: MBAHTM -407 ntininds U"'"mwlmm

- Course Credits : 4 Session?

—= |

e Objective: To make stud o .o Indid.

:_ 9 student familiar with Tourism management practices in '
— i I . : . islincllf’“

:T*ka E;::,e;;‘ iﬁ:rfsmfr Concepts, Definition and Historical development of .Tof'r,'rsm'rism syslqﬂ:

-"::?3 i rist- ri:ve]Icr-Vlsnor-Excursionisl. Types and Forms of Tour'ISIH,Policics in ndia-

- , characteristic. Components of tourism and its chamcleriSﬁCS- Touris™

Q’!_l

National action Plan 1992, National Tourism Policy 2002.
-_i

planning process:

!Z‘.:\
=y |
Ly U . o " . : 5 . .
.\~q aiml II!;Nce_d for tourism planning, Essentials of planning, Eight = point
———“ DmSO tourism planning. Significance of planning. ¢ growths prﬂﬁle' i
% omestic and International ‘ourism: Domestic tourist: fealures pattern © d%'rroﬁle- I
H International tourism: Generating and Destination regions. Pattem of growth 21 |
e
, ) ) . peterminants of
H Unit [11: Tourism Demand and Supply: Introduction to Tourism Qemand. D,fh Consumer
= tourism c}emand; Motivation and tourism demand; measuring tourism -cmTreilldS and new ?
f behavior in Tourism, Tourism Statistics (National and International)- Emerging
'22 thrust areas of Indian tourism.
| . . < . Cultural
.L , Unit IV:Tourism Impacts: Positive and Negative Jmpacts of -.Tounsm:r ¥ ism Induslry;
! Economic, Environmental and political, Status of Tourism in Indid: The F’”” Fiaipat
{ Tourism Industry’ Attractions, e
ravel agencies: Tourism

components 0 :
Entertainment, Hospitality, Airlines, T

es of Industry status:

Nature and characteristics,

Accommodation, Shopping,
declared as Industry in India, consequenc

f
(

]

!mernational Tourism
]

s and organizations:
international movement-

1

itution

Unit V: International Tourism Inst
role in promoting

[nstitutions and organizations and their
WTTC, TAAI, IATO, IATA, ITC.

Note for Paper Setting:
os. Section A will be compulsory and will

questions from each unit
1 mark. Section B will

into two sectio
or objective type questions, WO
ds. Each question will carry
Unit. The candidate will be required 10
Acacﬁeﬂn;c Council

The question paper will be divided

contain 10 very short answer Lype
n not more than 20 wor

1
— which elicit answers i
contain 10 long answer type questions, IWO from each
answer 5 questions oné from each Unit. Each question carries 10 marks. Meeling- 29-02-2020
Approved for the Year, -
2020 to 2023

growth in India.

Course outcomes
r with historical development of tourism and its

col: To make stu

He—.

W nt

dent familia
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i T ! F

ouailnieu wiul udms$




03: To undersian {he nature of demand and supply fcto I
. To_discuss the crlical analysis of diffeent touris™

environment. COS: to understand the functions of internatior=

organisalions in tourism industry.

Suggested Readings: 1o Tt _
1, Akhter, Javaid (2009) Tourism Management in In¢ i
2. Bhatia, A.K. (2009) Tourism Development: Princip

i itman- ishers
Ltd. New Delhi. s (1993) P 0 publ
3. Cooper, Fletcher (2007) Tourism Principles and P“““f: (ro ch AdhyY ’
4. K.N. Patel (2010), Travel and Tourism: [nternationd ourism i1 [ndi8
Distributors. ement ©
5. Singh Kr Awadhesh&Mulla Abdul Majeed (2011) MALES . . pelhit oxford
Madhav Books. - _ p— and practices:
6. Swain, K. & Mishra, M.M. (2012). Tourism PrinciP
University.
Academic Council
&’I/ Meeting- 29-02-2020
@W/Zf Approved for the Year,
— 2020 to 2023
[~y
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regulations, Exchange Control formalities-

purchase of goods.

Unit 5

International Tourism Organizations:

[nternatio

WTO, PATA , 1ATA, ICAO, IHA .Travel industry
WTM, PATA Travel Mart and FITUR.

Note for Paper Setting:

he—=

-

Currency and jewel

Semester 4th .
Centre forliosplmilty&Tourlsm >
Baba Ghulam Shah Badshah Unive sty on 60 :
: g - nati® o M2
Course Title: Dimensions of International Tourism University E :;mc"‘s'f
Course Code: MBAHTM -408 sional A®
Course Credits: 4 ' mcnsiorﬁ of
e di
e B _ , vnnou
Objective: The objective of this course is to educate the students abo!!
international tourism. . ators
. el mG[‘r‘;urist
Unit 1 . orwufism' cmcﬂts'
International Travel and Tourism Statistics: T}'peS& ‘YPOIOglcs [ touriSl moY [inntioﬂs
& deterrents, Pull & Push forces in Tourism, Regional an e at rourist des
Arrivals/Receipts, challenges. Factors affecting- Demand an upp!Y (iov
enbs i
Unit2 e 490D clop ™
International Tourism Destination Development: Need for .im esii“a.tlontypes POIIUC
levels at which plans are prepared. Scale of ln[emaliﬁﬂ"‘]_ Dur;lio | touris™
Allocentric, Midcentric and Psychocentric. The emerging interm
aspects of the international travel. o
our!
Unit 3 _ podies N e ftoxrlp indie”®
The Role of the Government and international To“r_‘lsm inistrd 'Vci.l Z aland:
organizations, National Tourism Organization (NTO) - BT Australid and [ndid,
out bound Tourism for Gulf, Europe, UsA, South East Asilcels omestic lou“;l FHRAI’
characteristics and patterns of India”s major nternational market> ; DGCAs AAlL
patterns and characteristics of major (ourist_generating states:
TAAL
im ortan
Unit 4 . Tk Traf! nfeieﬂ‘;pé Icﬁswrﬂs
International Travel Formalities : Aviation QEOE'”P y: i qcific @ ue malities: :
tourist circuits and popular Itinerarics of Middle East 50 artur oriCY |
Formalities, Passport, Emigration and Immigration- passpo it d-la puration of stay Curl‘b’us |
Health Repulations, Airport tax. Visa- Lypes. Visa rules o I llér , pay ent 0 hotel D1

zations:

ism Organi
nal Tour! dvaniages: R

fairs- Participation

7Y

Academic Council
J'(f i

Meeting- 9.02-2020
Approved for the Y&ar,
oudilieu wiul udm

2020 to 2023
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Course Outcomes:

_ istics.
CO1: To understand the natyre of international travel motives and travel Stalt;ve s an P a
CO2: To familiarize the students with the tourism destination dcvelOPmemdies at ng nal
CO3: To understand and examine the role of different tourism bO rism
international levels, .

g d for 0
tion nee
CO4: To familiarize the students with the legal formalities and documenta

and travel business, . -
. . . ientions.
COS: to study the role and functions of International tourism organisati

Suggested readings: ling Publi
1. Bhatia, AK., (2001) - Intemational Tourism Management, Stertin
New Delhi.

shers PVt Ltd.,

man Publications Delhi.

2. Gupta S.K. (1989) Foreign Exchange Laws and Prafclice, Ta):ence Hall, New Jersey-

3. Mill, R.C., (1990), Tourism: The International Business, Pre tory Text, prentice Hall:

4. Mill and Morrison, (1992), The Tourism System: An lntroldluf;az). | S

5. Seth, P.N., (1999). Successful Tourism Management (Vo ement, Oxford Univ. Press,

6‘ Sunf.:lhaRoday ET. al., (2009). Tourism operations and manag )

Delhi.
e Academic Councif
Meeting- 29.02-2020
roved for the Year,
@a/ 2020 to 2023
W _
I
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CENTRE FOR HO
SPITALITY & TOURISM
BABA GHULAM SHAH BADSHAH UNIVERSITY pahi

SYLLABUS

Sylbus or DPLOMA N HOLSE EEPING (OHK) 18156t

Centre for Hospitality & Tourism.

Baba Bhulam Shah Bashah University, Rajouri (/6K

SYLLABUS

FOR K)
DIPLOMA IN HOUSE KEEPING (DH

| &Il SEMESTERS

SWAH Uy, Academic Council
S Meeting- 29-02-2020
Approved for the Year,

2020 to 2023

Vo

i
norv AW
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1,
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CENTRE FOR HOSPITALITY & TOURISM
BABA GHULAM SHAH BADSHAH UNIVERSITY

RAJOURI, J&K (185234
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BABA G}EENTRE FOR HOSPITALITY & TOI.IRISM UR!
LAM SHAH BADSHAH UN lVERSITY

Scheme for Diploma Courses: Diploma in House Keeping:

Cqmprises of following Courses:

//_/’i:ot/ﬂi”/
Course Course Title External Tnterna!
Code _"/’//_I,O’()/i
DHK-101 | House Keeping Operations 60 _//4{,}_/—4 100
DHK-102 | Principles of Accounting. . 60 _‘J/ 100
DHK-103 | Business & Inter Office 60 o
Communication Skills __////]-66//
DHK-104 | Basics of Computers, 60 Jﬁ/’/ﬁf/
DHK-150 | Practical on House 50 %
Keeping Ope}ations //'/ﬁa’f
DHK-151 | Practical on Computer 50 .
Applications. '__‘_‘_/_,r—'-”"fgﬁ/
DHK-152 | Practical on Business & 50 3
Inter Office
Communication Skills ______________Iﬁ-——'"""?bﬁ’/
Total Marks 390 . L
s R
Academic Council
Meeting- 29-02-2020
—— Approved for the Year,

2020 to 2023

eeks in different Hospitality & Tourism Units

Students will undergo industrial training for 17 w i B

. ; : nt eport fO“O
and after successful completion of training. students will submit training rep

: - Training Report
presentation. The total marks will be 500 out of which 350 marks would be for Training Rep

and 150 marks for Presentation in the ratio of 70:30.

y~
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. Course Code: DHK.- 101 e

o .gour_sleTltle: Housekeeping Operation Maxim,l!!?‘Exa";m,[ion.f
redl?Va]ue:.c( S. UnivchlltYAss ; m'en'f“m
Examination Duration: 03 Hours Sessiond _ o

ated 10 °
students

Objective: iliari
depjartn:zflt :;Ph:?;gh%m the students with theoretical concep's rel
i . To enhance the overall housekeeping skills © the

Unit I: y ;
" l Introduction to housekeeping in the hospitality industrys
organizational chart- duties and responsibilities of housekeeping €mMP

of housekeeping department in large hotels. -
shes, protective equiprnent,
: crubbing an

Unit II: Cleaning tools Equipment: Brooms and bru
floor S

while cleaning, box sweeper, electric equipment, vacuum cleaner,

machine, floor shampooing machine, containers trolley, etc.
_ _ t.

Use and care of equipment and material required by House Keeping Departme™ lishes &

detergents PO

$0aps, deodorants

Solvents, grease absorbents, disinfectants, antiseptics,

their storage.
Unit 111: Cleaning methods- Care,

arious surfaces:

cleaning and polishing of ¥ '
s and wall coverings:

minated compositions, wall
m, stainless steel and chro

daily, weekly and sprin
jes, room occupancy lis

wooden surfaces painted, vamished, la
aluminu

mium.
g cleaning,
t, housekeeping re
od service areas and

of various types €.g., brass COpper; s
ypes €.8 pp ight service:

guest rooms and bathrooms-
port,

Cleaning
checklist of

handling room trans

standard guests and bathroom suppl

fers, lost and found, cleaning of public restaurant. FO

employees areas.
floor key and grand

) . : _ section key, master ke,
Unit 1V Different types and importance Bl o ’ Academic Counc
master key. Key of executive officers and public areas, and computerized key Meeting- 29-02-2040
~ Approved for the Ye, r
20200 2023 | '

o - with special reference (o rats, cockroaches, furniture

Unit V: Pest control and eradicatio
; during emergency situations:- like fire, death, theft,

beetle, cloth-moth, safety security control

to HOIJ:: indusﬂ'y $ ot I

Ty 5 AN
R

i
— Tk

|




.coz Kno ‘
N w about various equipments and Chemlcalslcleanmg agents used in hou‘

< C03 prepm hou

. other piblic al_eas.salcezn:plng reports, cleaning m_e;hods, cleaning of guest- mpms,_

Cos: ' :
know about keys and key handling procedures of guest rooms and Other officss

-COS understand th ity col
e use of pest and secur
emergency situations. pest control chemicals; know about safety

Note for Paper Setting: - St
and will

The question paper will be divided into two sections. Section A will be compulsory

more
contain 10 very short answer type questions, two from each unit which elicit answers in not
1 mark. Section B

than 20 words and/or multiple choice and/or fill in the blanks, each carrying =
will contain 10 long answer type questions, two from each Unit. The candidate will be requir
 to answer five questions one from each Unit. Each question carries 10 marks.

Books Recommended:

» G. Raghubalan and S. Raghu.balan (2015), Hotel Housekeeping Operations &
Management, Oxford University Press, ISBN-0199451745, 97801 99451746, 3" edition.

> Joan Cameron Branson, Margaret Lennox (1989), Hotel Hostel and Hospital

Housekeeping, English Language Book Socie'ty!Edward Arnold publishing house, ISBN

0340525185, 9780340525180, 5™ edition
Sudhir Andrews (2013), Hote] House Keeping-A Training Manual Tata McGraw Hill

publishing house,ISBN- 978-25-900498-8 edition ity
% Ursula Jones (1992), Hotel and Catering Studies , Hodder and Stoughton Publlshm% de mm(_-gu%%\\ :
f)- o
House London, ISBN- 0340527498, 978034052?498 edition illustrated reprint, N\ee’i\ at\'\e"{i%?
» AletaNitschke and William D. Frye (latest edmon),Managmg Housekeepmg Operanoﬁspp 20‘?.0 \q ‘2.0‘2.3;

American Hotel & Lodging, Educational Institute, ]SBN 0866123369, 9?80355123365

eclmonB illustrated, revised

1
|
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CENTRE FOR HOSPITALITY & TOURISM JOURI
BABA GHULAM syAy BADSHAH UNIVERSITY RA

. a emcn[.
> Raghubalan (latest cdition), Hotel Housekeeping: Operations and Manag

:100
Course Code: DHK-102 *"I“_ximlfm, gﬂ::?nnlion:
Course Title: Principles of Accounting ppiversy ssment:40
Credit Value: 4 Sessional Asse

Examination Duration: 3 Hours

Unit -1: — And
. jon, e,

Accounting - Meaning, Objectives, Types Of Ar_:counlmg ln?ﬂ??{ﬁjabilily. $ relé\fﬂ?;]'

Limitations, Qualitative Characteristics Of Accounlr_ng lnfonr-iaélosi-ncss Transaction, -é{;ins,

understand ability and comparability . Basic Accounting Terms: lntrl:omf-‘- Losses And

Drawing, Liability, Asset, Revenue, Expcndi[urlc, E.\'pcnscl,

Purchases, Sales, Stock, Debtors, Receivables, Creditors, Payables.

ion - Meaning
it-2; ing Equation
I[)Jr':::blc Entry System Of Accountancy And Its Adval}mgcz Aﬁcgl}n{ljl?iiingl Entry — Jourgag,
And Analysis'Of Transactions Using Accounu_ng Equalmn.B 0|f_ Simple, 2 Columns Anung
Rules And Practice On Journalising Transactions, Cash D(;)f Acopunts Practice On Pos
Columns, and Ledger: It's Posting, Balancing And Closing

Entries.

: tion.
HiR . ‘actives and Prepara
'l[:]n'lfttlsliqhnce and Rectification of Errors, Trial Balance: Meaning, Objecti

rll . .

. d.
. imini balance metho
Depreciation - meaning, causes, fixed instalments and diminishing

vi ision for doubtful debts,
I[;Inll‘_".' ns and Reserves: Meaning and Importance, Need for provision
rovisio ‘ :

) Types of
: and Reserves.
ision for discount on debtors, Difference between pmwgosnscciﬁc Reserve.
Provisian Revenue Reserve, Capital Reserve, General Reserve and Sp
Reserves: Rev ’

i : t, Operating
A | Statements: Meaning and Users, Profit and Loss Account: Gross profit, Op
Financial State -

“ [+ ecd GIOLI i i i ilii .
ﬁ *

@ Meeting- 29.02.202
W 7 Approved for the Yea)
—

2020 to 2023
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decision making,

COZ:. Develop the ability to use accounting concepts,-principlé’s:hnd'frﬂmcw"rks (o2 .
effectively communicate information to various stakeholders. . e effect Of
60_31 Develop the ability to use the Furidamental accounting equation o analyze the &
business transactions on an organisation’s accounting records and financial stgtcmeﬂts'm sol
CO4: Develop an ability to use basic accounting system to create the data pesied
variety of business problems, | ; oblems-
COs: Develop the ability to use accounting information to solve a variety of business i

ve 8

Note for Paper Setting:

The question paper will be divided into two scctions. Section A will be compulsory &% ©
contain 10 very short answer type questions (1wo questions from each unit), elicit answers If i

more than 20 words and/or multiple choice and/or fill in the blanks, cach carrylng ! rf‘ab'
Section B will contain 10 long answer type questions, two from each Unit. The candidate will be
required to answer 5 questions one from each Unit. Each question carries 10 marks.

and will

W O WY WY WYY Y STTY

Suggested Readings:

1. Bhattacharya S K and John Dearden. 1987. Accounting for Management: Text & Cases,
Vikas Publication, 8™ Edition. .

2. Gupta S. K and Sharma S. K., 2003. Management Accounting, Kalyani Publication.

3. Homgren, Charles. 1994, Principles of Financial and Management Accounting, Prentice
Hall.

4. Jain S.P. and Narang, 2014. Management and Cost Accounting. Kalyani Publishers.

5. Ahmad, N, Igbal, J., &Javed, S. (2018). Principles of Accounting.

W 4‘2/ 2020 to 2023

Sl 8

Academic Council
Meeting- 29-02-2020
Approved for the Year,

L COL: Develop and understand the nature and purpose of financial statements relatio! R L
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BABA G:ENTRE FOR HOSPITALITY & TOURIS
LAM SHAH BADSHAH UNIVERSITY

Course Code: DHK-1
: -103 )
MuximumMnrks.lOD Exnmiﬂﬂﬁon:GU

Course Title: i ;
Credit V I|Ic'-Busmess and Inter Office Communication Skills. University

Duration of Examination: 3 Hours

L 1 . .
To acquaint the students with the principles and practices of business commvY

. i = = . . -t
To improve the communication skills as their poor expression for industry-
and simulation-

L ] H .
To emphasis on personality development by exercises

f Communication; Functions &

Princip
ome the barriers, _
tegies, Need & SIgN

UNIT 1; Introduction to Communication: Process 0

Importance of Communication in Business/ Hospitality Industry,

sures 10 OVerc :
ificance

Communication;Barriers to Communication and mea
and its nf:ed in service industry, stages of negotiation process &
of Conflict Management.

rmal, Personal, Inler—personal,
mmunication &
ten) & Non-verbal ( Body

| relationships,

nd stra

UMIT 2; Classification of Communication: Formal & Info
Vertical & Horizontal, Upward & Downward, Grapevine CO
Verbal ( Oral & Writ

movements and spatia

Group and Mass,
information overload, One-way & Two-way,

| language: Physical expressions, gestures, hand
i Understanding proxemics, kinesics.

OBJECTIVES: -
pication:
f

teristics of Job Interview; Job

maintained during an interview;
les for conducting Meetings,
of Dressing / Manners &

UNIT 3: Employment Communication and Meetings: Charac

Process and Techniques- Manners and etiquettes to be
Mectings; Process and guiding ru

Oral presentation skills, Importance
cation.

Interview
Types and Importance of Business
Common errors made at Meetings,
Etiquettes required for Business Communi
pes of Business correspondence, Principles of letter
yout of Business letters: Different Types of Business letters: Request
Complaint letters; reminders, inquiry appeal and

thank you lelters;
Greetings, Regrets. Job Employment letters and Resume writing, E- |
|

f business communication.

Unit 1V Business Correspondence: Ty

writing; structure and la
letters; Response letters;

letiers; Invitations,
andscape 0

warning
mail and the changing |

orts: Structure of reports;
and writing style, Public spea

Types of Business reports; steps involve in

Unit V Business Rep
king; Group discussions and participation in

report writing reports
i inps/conferences, Corporate News, Guidelines ft iti . _
Business meetings P or writing memos, circulars a,fi.@,ademt ures
Meeling- 25 -"?‘Y T
pproved for N4 ealy
2020 to 2023

notices. W
HEAY /"'\
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CENTRE FOR HOSPITALITY & TOIIRISM

y
. BABA GHULAM SHAH BADSHAH UNIVERSITY
3 COURSE OUTCOMES: :
L i pusingsd
b . CO1: To understand need, role and essentials of soft spoken communicalioﬂ skills 1N ;
y organisation. "
: . o ina
; C02: Discuss the different types, forms and mode of business communication used 1"
organisation and hotel industry. i
Y pondence used In office

CO3: To impart the writing skills among students for business corres

organisation.
LY
y CO4: To exercise and impart the presentation skill and stage ap

COS: Tounderstand the necd and importance of automation in 0

he gudents:

nce among ! ,
peara _ business

fMice opcralion

3
organisation.

)
) Books Recommended:
) ot i

| Lesikar, R.V. &Flatley, M.E. (2005), Basic Business Commuplc?uon Sklll::nf;?hd New
) Empowering the Internet Generation. Tata McGraw Hill Publishing Comp
' Delhi.

2 Meenakshi, Prakash (2007), Business Communication Oxford publication House

" _— . jtion
sines Communication pearson Education Ist Edit

3. Chaturvedi P.D. (2006), Bu
evelopment & Sofl Skills. Oxfo

rd University Press.

4. Barun K. Mitra (2012). Personality D

(2008). Business Communication. Cengage

5. Krizan, Merrier, Logan and William

’ Learning.
. nd
6. Kaul, Asha (2015). Effective Business Communication. PHI Learning Pvt Ltd, 2

edition.
References:
« Bovee, Thrill, Schatzman.2002. Business Communication Today. Pearson.
. Butterfield, Jeff. 2012. Soft Skills for Everyone, Cengage Learning Mﬁgiggﬂ%ﬁgﬁ’;ggo
s Communication. PHI. Appggzeg tfg; %l‘?s‘i’ear.

Kaul, Asha. 2015. Effective Busines
« Leena, Sen.2007. Communication Skills. Prentice Hall.

« Lesikar and Flatly. 2004. Basics of Business Communication, Tata McGraw Hill,

« Rai, Urmila and q.M. Rai. 2011. Business Communication: Rai and Rai: Himalaya

publishing House.
Raman, Meenakshi and Prakash Singh. ﬁll Business Communication. Oxford Press

gudllicu
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CENTRE FOR g OURISM
BABA Giny OSPITALITY & T OURI

SHAH BADSHAH UNIVERSITY R3)

.100
Course Code: DHK- 104 ks:1

. ar .60
Course Titlo. Ml l.ta:lcf"“i"""o“'6
rse Title: Basics of Computers. Universi'y ment:
Credit Value: 4 Sessional ASSES®
Examination Duration: 3 Hours f
menta|5 Y

Objective: This course
Computers and ¢co
relevant sofiware

; da
N ; asic fUNe . cation
Is designed 10 provide an understanding of thclzam ¢ applicat!
Mmputer operaling system to the students and make them
In managerial decision making,

Unit-I; Introduction to Computers istics
lities, Character!
Introduction e

; it ab
1o Computer: Classification, Generations, Organization,Cap
& Limitation

s, Application of Computer in Hotel management.

Unit-II: Introduction to Computer Hardware cessing® output
. e, P['O
Components of Computer-Hardware: Hardware elements - input, storag , .
devices. Block diagram of computer, Mggﬁggﬂg_ggi?ggo
Approved for the Year,
2020 to 2023
Unit-III: Introduction to Computer Software

S-Office:
i vare, Useof M
Types of Software, System Sofiware, Application Sofiware, Utility Softy

Basics of MS-Word. MS-Excel and MS-Power Point;

munication and

. ion to data com
Unit-IV: Data Communication and Networking: Introduction local area

i i lI0n Slmplex, . half Clllp '

Unit-V: Introduction to Internet

i web
tworks, concepts of web page, website and

‘ iti ne .
Introduction to Internet: Definition of Hardware and Software requirements,

- roeled
searching (browsing).Benefits, Application, ‘onrkmg,
World Wide Web, Web Browser, URL, Search Engines.

e Ay
V‘\/( - =
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. CENTRE FOR HOSPITALITY & TOURISM
GHULAM SHAH BADSHAH UNIVERSITY RA)

ouRI

COURSE QUTCOMES:

i i . jons and
CO1. Students will be introduced about the Computers, its classifications: generat

applications.

CO2. Students will be introduced about different types of Computer Hardware:
CO3. Students will be able 10 work on MS-Word, MS-Excel and MS-Power Point.

a ' ) 'n i
CO4. Students will be able to understand the basics of Data Communication and Networking

COs. Students will be able to understand the working of Interet.

Note for Paper Setting:

The question paper will be divided into two sections, Section A will be compulsory and W) g :g
very short answer type questions (two questions from each unit), elicit answers in not more tha'ﬂ

words and/or multiple choice and/or fill in the blanks, each carrying 1 mark. Section B will contain 10
long answer type questions, two from each Unit. The candidate will be required to answer 5 questions

one from each Unit. Each question carries 10 marks.
Acadoa'.‘-";".- m
Meeting. -z ZCUacl

LY 0,
Suggested Readings: 100::9,,,?{# Forg 220 )
¢'..U‘_'U 3.0 S fr_'._r'r.
Lo
McGraw Hill

Behrouz A. Forouzan. 2012. Data Communication and Networking. Tata

Education. |
o Leon & Leon, 2008. Introduction to Computers, Vikas Publishing House, New Delhi.

Miller. Michael. 2013. Computer Basics Absolute Beginner's Guide, Windows. Pearson

Education. .
Norton, Peter. 2010. Introduction to Computers. Tata McGraw Hill.

« Parsons, June Jamrich and Dan Oja. 2014. Computer Concepts: Illustrated Introductory,

Cengage Learning.
Sinha, P.K. 2004. Computer Fundamentals.BPB.
Taxali, Ravi 2001. PC Software for Windows.Tata McGraw Hill,

o &

A

oudlIiieu vwilll

Ld

M



/

AN7AR7.

“

/) W)

7/
e

!
#

R
|
}

=
~% "/’

¥

”
LY,

e e

-
Ul

I
&

=i,

(

L

L

!
]

J

b

—

hmkﬁhkﬁ'“"\lf—'urﬁ{i——,ﬁ

K—h—x\s

CENTRE FOR
HOSPITALITY & TOURISM
BAB
A GHULAM SHAH BADSHAH UNIVERSITY RMOURI

C
ourse Code: DHK- 150 NaEbium Marks=19°

Course Title: . 2 s
Crodt "fI‘:tle. Practical on House Keeping Operations University Exnmmnhﬂﬂ-
alue; 4 P . Semsfoiid] Assessmc“t:

Examinatjon Duration: 03 Hours

Objective: o tthe
Jective: The objective of this course is to give hand on training to the students 800

various concepts of housekeeping.

n

. o . . < and woode
»Cleaning and polishing of various surfaces, hard flooring, semi-hard floorings.

flooring.
% %5 )
# Wall treatments- tiles, wall paper, fabric, glass surfaces,

brass, and copper.
»Bed making and turn down service.

) . : ¥ oms.

> Daily cleaning and preparation of guest rooms, VIP rooms, cleaning of bathro e
> Periodical cleaning in guest room, public areas, spring cleaning in guest r0OMS &

Field visit to hotels

. i H r
mirrors, metal cleaning-silver

areas.
> Flower arrangements- dining tables, reception counters, buffet tables.
to familiarize students with operations of various departments in hotel. ' 3
% Stain removal, washing drying, ironing, folding, storing of various types of fabrics an
garments. Use of laundry equipment and dealing with different types of pests. House
Keeping reports and formats.
Academ; ;
Meeting. 5‘5_‘33”;0"
Approveq ~2020
for the Y
020 Ban,
to 2023
]. AletaNitschke and William D. Frye (2008),Managing Housekeeping Operations,
American Hotel & Lodging, Educational Institute, 1SBN 0866123369,
9780866123365 edition 3, illustrated, revised
Housckeeping Custodial Operation,

Edwin B. Feldman (1992), Managing
Prentice Hall, original from the University of Michigan, digitised in 2007, ISBN

0133781593, 97801 33781595
3. Matt A, Casado (2000), Housekeeping Management, Wiley Publications original

from Pennsylvania State University, digitised in 2011, ISBN- 0471251895,

9780471251897
4, Raghubalan (2009), Hotel Housekeeping: Operations and Management, QUP

publisher India, ISBN 0198061099, 9780198061090, 2, illustrated, reprint.

boe.

Books recommended:

Q>

P ¥ /|

J=

UiF 77
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1. Introduction to Windows: working with accessories, notepad, Pamf;. mmand promps

: system tools etc. installing and removing applications.
. Al €,
2. . Ms Word: page orientation, properties, page setup, mail merg: background, (e

styles and formatting, letter mailing, header footer, page number, hyperlink.
3. MS. Excel: worksheet, chart, symbol, conditional formatting, function, pictures

diagrams, formulas.
lide, slide

4. Ms Power—point: creating and designing slides, slide numbers, duplicaté $

designs, slide transition, slide sorter, slide show, animation schemes, slide background.
Academic Council
AMeenng. 29.02-2020
- pproved for the Year,
References: 2020 0 2023
1. Behrouz A. Forouzan. 2012. Data Com munication and Networking. Tata McGrawHill
Education.
2. Leon & Leon, 2008. Introduction to Computers. Vikas Publishing House, New Delhi.
Windows.Pearson

3. Miller, Michael. 2013. Computer Basics Absolute Beginner's Guide,

Education.

4, Norton, Peter. 201
and Dan 0_|a 2014, Computer Concepts: Illustrated Introductory, Cengagc Leammg

0. Introduction to Computers. Tata McGraw Hill Parsons, June Jamriéh ‘

5. Sinha, P.K.2004. Computer Fundamentals. BPB.

_ Taxali, Ravi 2001, PC Software for Windows, Tata McGraw Hill. |
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?3 LAM SHAH BADSHAH LINIVERSITY RAJO
N .
T ggursc g.odc. DHK: 152 Maximum Mnrks:lﬂo
:cr.y ¢ Prsc ' itle: PI“J.CII(.‘HI on Business & Inter Office Communicntion kills office
3 n-n:crsuy Examination:50 Credit Value: »
.L Gessional Assessment:50 Examination puration: Hour
) . ' . . = (hc gucsls
f Objective: The course intends to provide Knowledge to the students while recciving
and having conversations with them.
|. Holdi ' ion: g
_ olding Conversation: , _ cial greentio”
:F e While recciving  gucst and providing him information Of cTaﬂﬁcﬁ“o"S=
? to VIPs. '
5 o While placing and receiving orders.
% « Felicitation, Confirmation, Regrets and Apologies:
: ; ues.
« While cheeking, investigating and enquiring With officials, guests g colleat
' 2, Organizing group discussions and mectings.
3. Perfection in us¢ of body language:
i 4, Office organization:
8
: o Testing, typing skills based on the syllabus. Ac:’{demfc Council
. Filing and indexing. Meeling- 29-02-2020
Approved for the Year,
» Handling telephone, fax, internet, phomcopier, and computer- 2020 to 2023
References:
| Lesikar, R.V. &Flatley, M.E. (2005), Basic Business Communication skills for
et Generation. Tata McGraw Hill publishing Company Lid New

Empowering the Inte
ublication House

tion, Ist Edition

ford University Press.

n. Cengageé

mmunicntion oxford P
ication Pearson Educa

pment & Soft Skills. Ox
008). Business Communicatio

Delhi.-
Meenakshi, Prakash (2007), Business Co
(2000), Busines Commun

Chaturvedi P.D.
012). personality Develo

Barun K. Mitra (2
Krizan, Merrier, Logan and William (2

Learning
= L

e -
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CENTRE ro 5 : M -
BABA R HOSPITALITY & TOURIS™
GHULAM SHAH BADSHAH UINIVERSITY Jo'.l‘ml

SYLLABLIS

Syllabus for DIFLOMA IN FRONT OFFICE (OFD) 16 1 gemesters

Centre for Hospitality & Tourism,
Babia Ghulam Shah Badshah Lniversity, Rajour C

SYLLABUS

FOR
DIPLOMA IN FRONT OFFICE (DFO)

| 8 Il SEMESTERS

SAlAdL >
-'\,‘vh\-‘. f}nffé.

S“f
r’f
‘s

BABA GHULAN
O
(o
=

o
wer norve A

=D - Academic Council
o <2 Meeling- 29-02-2020
W roved for the Year,
2020 to 2023

CENTRE FOR HOSPITALITY & TOURISM
BABA GHULAM SHAH BADSHAH UNIVERSITY
RAJOURI, J&K (185234)
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CENTRE FOR HOSPITALITY & TOURISM Rl
. ou
BAB’\. GHULAM syay BADSHAH UNIVERSITY RAJ

Comprises of following Courses:

Course Course Title External Internal
Code /"ﬁﬁ_'/
DroTar— —0 l
DFO-101 | Front OF fice Operations, 60 ;____._-"’",IEU"!“
DFO-102 Principles of Accounting, 60 _L"’”TOT"
DFO-103 | Business & Inter Office 60 i
Communication Skills _________.—""T)r,
DFO-104 | Basics of Computers. 60 L/T@I’J .
DFO-150 | Front Office Practical 50 2
I
based on Theory. ___TJ__._._, 100
DFO-151 | Practical on Computer 50 I
) ) -_.__—.__.____________,
Applications. = 100
DFO-152 | Practical on Business & 50
Inter Office 3
Communication Skills :
390 310 "
Total
Marks
Academic Courlcil
Meeling- 29-02-2p20
Approved for the Year,
Semester 1 2020 to 2023

Siudents will undergo industrial training for 17 weeks in different Hospitality & Tourism Unils
d after successful completion of training, students will submit training report {ollowed by
an -
wation. The total marks will be 500 out of which 350 marks would be for Training Report
presel :

and 150 marks for Presentation in the ratio of 70: 30.

‘ C
oudaliliieu wiul vdine



CENTRE FOR HOSPITALITY & TOURISM
oURI

|
“f BABA GHULAM SHAH BADSHAH UNIVERSITY RA
& Course Code: DFO-101 Maximum l\mrk_s:IUE] .
Course Title: Front Office Operation University Examination
N Credit Value: 4 Sessional Assessment:
. L Examination Duration: 3 Hours

functions “f‘d

o _ .
Objective: The course has been conceived 10 make the students understand L I with 115

} importance of front office management and their operations and familiarize
l operalions.
S o NDUSTR
B Unit-1: INTRODUCTION TO TOURISM, HOSPITALITY & HOTEL I:Olifhs Brief
"-I‘ Tounsm ?“d its importance. Hospitality and its origin. Hotels, 1]1cir.c\'olul|0n anf ﬁxe house for
= introduction o hotel core areas with special reference to Front Office -BUICS.C{I’ munication
; grom Oftlhce ;lam duties and attributes of different level of staff, coordination and €0
3 etween the Front Office and the other depariments. . is
fl CLASSIFICATION OF HOTEL; A. Slijzc B. Star C. Location & clientele D. ane;‘?‘hlligtgssl
~ E. Independent hotels F. Management contracted hotel G. Chains H. Franchise/All
?'-Tl Supplementary accommodation J. Time shares and condominium
= .
| Unit-2: FRONT OFFICE ORGANIZATION . .
3 A. Function areas B. Front office hierarchy C. Duties and responsibilities D- personality traits [
B HOTEL ENTRANCE, LOBBY AND FRONT OFFICE: A. Layout B. Fron! office equipmen!
‘"Si (non automated, semi automated and automated)
-2 BELL DESK: A. Functions B. Procedures and records. ) - be front
"'i TYPES OF ROOMS: A. Single B. Double C. Twin D. Suits.Basic terminology used int eAfr?gC'Em;'c . .
_2| office of a hotel. Hotel Tariff Plans. AMEETI'ng- 29_0355530
Pproved _
= Unit-3: RESERVATION - ' 2020 tfg; ?;Yean |
.,j Basic definition, modes of room reservation and source of hotel bookings, system ‘of room - Y .
b reservation, conventional density, different records, diaries, forms, €ic. used for recording room
. reservation, filling system for reservations-Whitney, introduction to computerised reservation
) system.
=l Unit 4: RECEPTION - Receiving, registration and rooming of the guest on arrival. Rooming of ’
g VIP and VVIP guests and group arrivals. contractual terms between hotel and guests, record
rms, etc. required in the reception office, functions and operation of the room rack and

registers, fo . ! \ .
other equipment at the rece ling with walk-in guests with scanty baggage,

procedure of crew arrival and lay over passengers, change of guest rooms, handling of guest, staff |

. - ; 3 0 . . i |
and hotel mail, maintenance of books, key handling and control, use and function of the key rack, |
R handling of messages and enquiries for the guest, calculating room occupancy reports. |

{b

ption counter, dea

b

o % i;
I\"\J C\\V : M ﬁg/ ’]
; \/p : |

[
oudliiieyu vwilll ua’i’ns



. CENTRE FOR HOSPITALITY & TOURISM JRI
ABA GHULAM SHAH BADSHAH UNIVERSITY RAJO _

forms and
scanty
ng an

rlig;;zﬁsn“". LOBBY ,M’\N:‘\GER‘S DESK — Functions of the Lobby Manzﬁ?lr;ncrs,
luggage I;Cquued‘ hand]"‘g,or“”)’ unusual event like theft, fire, accident, dcal,hH receivi
mm'n-g gucils, ete. Handling of master keys, duplicate and original keys while

oming of VIP guests, handling guest complaints and problems.

COURSE OUTCOMES:

s . < industry.
COT: Understand the development of hotel and basic introduction to the tourism

Introduction to the front office department of hotel.
. ‘pes in hotels.
CO2: Understand front office organisational structure, concierge and Room ty pesinh

; ' ased
CO3: Understand modes and sources of reservations, bookings, and computer ba

reservation system,

CO4: Analyse interpersonal skills, interacting with the guests, and knowledge of reception
section of hotels.

COS: Handle different unusual situations and the procedures by hotel employees.

Note for Paper Setting:

The question paper will be divided into two sections. Section A will be compulsory and will
contain 10 very short answer type questions, two questions from each unit which elicit answers in
not more than 20 words and/or multiple choice and/or fill in the blanks, each carrying 1 mark.
Section B will contain 10 long answer type questions, two from each Unit. The candidate will be
required to answer 5 questions one from each Unit. Each question carries 10 marks.
Academic Cauncil
-"»'wf:l.-;IJ."h_;- 20-02-2020

Approved for tha Yo
Books Recommended: 2020 16 oLy’ CA
2020 10 2023

e Andrews, Sudhir (2007). Front Office Management & Operations. Tata McGraw Hill,

e Andrews, Sudhir (2013). ]-lolcll . Front Office Training Manual. Tai McGraw Hill
Education Private Limited; 3e edition

e  Andrews: (1980). Hotel front nt'l“!cu training manual. Tata Mcgraw Hill. Bombay, Priny

Bhatnagar, S.K. (2009). Front Office Management. Frank Bros & Co. . ’

L]

« Gray and Ligouri (2000). Hotel management and operations. PH, New Delhi

« 7Zulfikar, Mohammed (1998). Introduction to Tourism & Hote| industry: Wiy ial
: specia

focus on Front Office Management. Sangam Books Ltd.

. &

1\
h__—*
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CENTRE FOR HOSPITALITY & TOURISM | 0y
BABA GHULAM SHAH BADSHAH UNIVERS! RAJ

100
Course Code: DFO-102 Maximum M”rksi,}lati :60
Course Title: Principles of Accounting University Exa® n
nal AssessmET

Credit Value: 4 Sessio

Examination Duration: 3 Hours
AN
) n1ages

. n, AdV2 nce
[nformatio™ 2o - peleval® ™
f._f\ccaunung i cliability) r cupilﬂ['
ting [nfoﬂ“[;’ iness T nsucucm;j Gins
- Busi '

y Incomé, 5s€s

Unit -1: Accounting - Meaning, Objectives, Types 0
Limitations, Qualitative Characteristics Of Accour
understand ability and comparability. Basic Accounting Term
Drawing, Liability, Asset, Revenue, Expenditure, Expensc.
purchases. Sales, Stock, Debtors, Receivables, Creditors, Payables. .

. Equatlon }

Unit-2: Double Entry System Of Accountancy And lts Advantages. A'_:Cgll-] Original
Meaning And Analysis Of Transactions Using Accounting Equation- PO 11 5 Colun
Journal, Rules And Practice On Journalising Transactions. Cash Book — 2! pra’cticc

3 Columns, and Ledger: It's Posting, Balancing And Closing Of Accounts

Entries. d
" . . Cti\'cs an
. seaning, OUJE
ance: Meanls  nce method:

ion of Errors, Trial Bal [
ddimmlshlng ¢

Unit-3:Trial Balance and Rectificat
fixed instalments an

Preparation. Depreciation - meaning, causes, ;
isi tiu

od for provision for clcuulcjS B

sions and Reserves- Typ

ific Reserve.

portance, N¢
provi
and Spec

Unit-4: Provisions and Reserves: Meaning and Im
debts, provision for discount on debtors, Difference between
Reserves: Revenue Reserve, Capital Reserve, General Reserve

Gross profit

oss Account:
of Assels an

Users. Profit and | .
Marshalling

Unit-5: Financial Statements: Meaning and
d, Grouping,

Operating profit and Net profit. Balance Sheet: Nee
Liabilitics.

Course Qutcomes: o rc]ationship 10

CO1: Develop and understand the nature and purpo
decision making.

CO2: Develop the ability to use accounting concepts, principles and framew!
effectively communicate information to various stakeholders.

CO3: Develop the ability to use the Fundamental accounting cquation Lo analy
business transactions on an organisation’s accounting records and financial statements.

CO4: Develop an ability to use basic accounting system to crealc the data needed to solve a

variety of business problems.
COS3: Develop the ability to use accounting in

se of financial statements

orks to analyze and

s¢ the effect of

{ormation to solve a variety of business Problems.

Academic Council

ez & eeig. 292.2020
_ - ppraved for the Year,
— 2020 to 2023
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ITALITY & TOUR g
BABA GHULAM SHAH BADSHAH LNIVERSITY rAJOUR

Note for Paper Sclting:

The c.]ueslion paper will be divided into two scctions. Scetion A Wil be coml?ulsol')’ fr': (ijn not
contain 10 very short answer type questions (two qucst'ions from cach unit), elicit an.swc
more than 20 words and/or multiple choice andfor fill in the blanks, ¢! °“””5§ te Wi
Section B will contain 10 long answer type questions, two from cach Unit. The candida

: \ ) ; ks.
required to answer 5 questions one from each Unit. Each question carrics Homat

Suggested Readings:

. Tavt & Cases,
1. Bhattacharya S K and John Dearden. 1987. Accounting for Management al
Vikas Publication, 8" Edition.
2. Gupta S. K and Sharma S. K., 2003. Management Accounting,
3. L{lolrngrcn. Charles. 1994. Principles of Financial and Management
all.
4. Jain S.P, and Narang, 2014. Management and Cost Acc :
5. Ahmad, N., Igbal, J., & Javed, S. (2018). Principles of Accounting- |

cation.

» et ubli ‘
Kalyani P ting, Prentice |

Accoun

ounting. Kalyani Publishers.
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Academic Council
Meeling- 29-02-2020
Approved for the Year,
2020 10 2023
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CENTRE FOR HOSPITALITY & TOURISM

B
ABA GHULA M SHAH BADSHAH UNIVERSITY RAJOURI

Course Code: DFO-103
Course Title: Busin
Credit Value: 4

Maximum Marks:100

iversity E inntion:60
¢ss and Inter Office Communication Skills. University Examination
Sessional Assessment:40

Duration of Examination: 3 Hours

eeting- 29.90m!
OBJECTIVES: PProved for . <40
for the Ye

*  Toacquaint the students with the principles and practices of business communication.

To improve the communication skills as their poor expression for industry.
To emphasis on personality development by exercises and simulation.

UNIT 1; Introduction to Communication: Process of Communication; Functions & Importance
of Communication in Business/ Hospitality Industry, Principles of Business Communication;
Barriers to Communication and measures to overcome the barricrs, Negotiations and its need in

service industry, stages of negotiation process and strategies, Need & significance of Conflict
Management.

UMIT 2; Classification of Communication: Formal & Informal, Personal, Inter-personal,
Group and Mass, Vertical & Horizontal, Upward & Downward, Grapevine Communication &
information overload, One-way & Two-way, Verbal ( Oral & Written) & Non-verbal ( Body
language: Physical expressions, gestures, hand movements and spatial relationships,
Understanding proxemics, kinesics.

UNIT 3: Employment Communication and Meetings: Characteristics of Job Interview; Job
Interview Process and Techniques- Manners and etiqueltes to be maintained during an interview;
Types and Importance of Business Meelings; Process and guiding rules for conducting Meetings
Common errors made at Meetings, Oral presentation skills, Importance of Dressing / Manners &
Etiquettes required for Business Communication.

Unit IV Business Correspondence: Types of Business correspondence, Principles of letter
writing; structure and layout of Business letters; Different Types of Business letters: Request
letters; Response letters; thank you letters; Complaint letters; reminders, inquiry appeal and
warning letters; Invitations, Greetings, Regrets. Job Employment letters and Resume writing, E-
mail and the changing landscape of business communication.

Unit V Business Reports: Structure of reports; Types of Business reports; steps involve in report
writing reports and writing style, Public speaking; Group discussions and participation in
Business meetings/conferences, Corporate News, Guidelines for writing memos, circulars
notices.

and
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COURSE OUTCOMES;

usiness
CO1: To understand need, rale and essentials of sofi spoken communication ckillsin b

organisation,

5 ' . in an
C02: Discuss the different types, forms and mode of business communication sl

organisation and hotel industry.

CO3: To impart the wrmng skills among students for business correspondence use
organisation.

d in office '

dents.
CO4: To exercise and impart the presentation skill and stage appearance among the st

usiness
COS5: To understand the need and i importance of automation in office operation ofab
organisation.

Books Recommended;

Communication Skills for

iness
I. Lesikar, R.V. & Flatley, M.E. (2005), Basic Busine blishing Company Lid New

Empowering the Internet Generation. Tata MecGraw Hill Pu
Delhi.

2. Meenakshi, Prakash (2007), Business Communication Oxford Publication House

3. Chaturvedi P.D. (2006), Busines Communication Pearson Education, Ist Edition

4. Barun K. Mitra (2012). Personality Development & Soft Skills. Oxford University Press.

Krizan, Merrier, Logan and William (2008). Business Communication. Cengage Learning.

Ln

. . W
6. Kaul, Asha (2015). Effective Business Com munication. PHI Learning Pvt Ltd, 2 edition.

e M el et e M e M D e et ) el B el e L el B ed B e L el ey e fy et Bl 5 T

Academic Council
Meeting- 29-02-2020

.

S A, S

References: Approved for the Year
' « Bovee, Thrill, Schatzman.2002. Business Communication Today. Pearson. 2020 lo 2023
: « Buterfield, Jeff. 2012. Soft Skills for Everyone. Cengage Learning
; « Kaul, Asha. 2015. Effective Business Communication. PHI.
3; « Leena, Sen.2007. Communication Skills. Prentice Hall.
’ o Lesikarand Flatly. 2004. Basics of Business Communication. Tata McGraw Hill.

Rai. Urmila and S.M. Rai. 2011. Busincss Communication: Rai and Rai: Himalaya

Publishing House.

Raman, Meenakshi and Prakash Singh. 2012. Business Commumcauon Oxford Press

e
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Course Cod .
) ¢: DFO- 104
Course Title: Basi . 1 M“rlﬁ:lﬂﬂ
+ basics M::.\Im"" 4 : . 260
Credit Value: 4 of Computers. University anmlnﬂnon
gessional :\s:u:ssn‘l'-‘"t

Exaiina
xamination Duration: 3 Hours

f the basic I'undamcnta!s of

Objectiv i

ve: This L
course is designed 10 provide an understanding © i

hem learm the applic?

Unit-I: Introduction to Computers
Introducti P ;
tion to Computer: Classification, Generations, Organization, CapeBllies Gasin

& Limitati St
tations, Application of Computer in Hotel management.

Unit-11: Introduction to Computer Hardware
input, storage, processing & outpul

Components of Computer-Hardware: Hardware elements -
devices. Block diagram of cor ‘
. nputer, icC l
! ic Counci
Acadefly,, 1o 2020
Meeling- =" "= .,
pppro™

Unit-111: Introduction to Computer Software

ation Software, Utility Software, Use of MS-Office:

Types of Sofiware, System Software, Applic

Basics of MS-Word. MS-Excel and MS-Power Point;

ata communication and

and Networking: Introduction to d
local area Network

lex, half duplex, full duplex,
a network (MAN).

Unit-1Y: Data Communication

orking, modes of communication, simp

netw
ork (WAN), meltropolitan arc

(LAN), wide area netw

Unit-V: Introduction to Internet
of networks, concepts of web page, websile and web searclitig

Introduction 0 Internet: Definition
Hardware and Software requirements, World Wide

(browsing}.Bcncﬁls, Application,

Web, Web Browsen URL, Search Engines. ;

I~

Working,

7 )
oudilnieu wiuil udmS



CENTRE FOR M
BAB HOSPITALITY & TOURIS
A GHULAM SHAH BADSHAH UNIVERSITY R"‘Jm.m[

COURSE OUTCOMES:

CO1. Swd i
‘ ents i i
will be introduced about the Computers, its classifications:

applications.

C0o2. s ill be i
udents will be introduced about different types of Compuler Hardware.
ower Point.

C03. S vi E IV[S I
IUdBntS will be able to work on MS-Waord. MS- XCC] und b
'|d Ne[\Vorkillg’

CO4. i
Students will be able to understand the basics of Data Communicatio

CO0s5. S i
tudents will be able to understand the working of Intemet. Academic Council
Meeting- 29-02-2020

Approved for the Year,
2020 to 2023

Note for Paper Setting:
nd will contain 10

not more than 20
n B will contain 10
swer 5 questions

The question paper will be divided into two sections. Section A will be compulsory 2

very short answer type questions (two questions from each unit), elicit answers i
words and/or multiple choice and/or fill in the blanks, each carrying 1 mark. Sectio
long answer type guestions,; two from each Unit. The candidate will be required to an
one from each Unit. Each question carries 10 marks.

Suggested Readings:

o Behrouz A. Forouzan. 2012. Data Communication and Networking. Tata McGraw Hill

Education.
o Leon & Leon, 2008. Introduction to Computers. Vikas Pu
« Miller. Michael. 2013. Computer Basics Absolute Beginne
Education.
Norton, Peter. 2010. Introductio
Parsons, June Jamrich and Dan
Cengage Learning.
» Sinha, P.K. 2004, Computer Fundamentals. BPB.
Taxali, Ravi 2001. PC Software for Windows. Tata McGraw Hill.

4

blishing House, New Delhi.
r's Guide, Windows. Pearson

n to Computers. Tata McGraw Hill.
Oja. 2014. Computer Concepts: [lustrated Introductory,

. —

3
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Ob"e““'emeobJ“tWﬁ of this course is to give hands on experience to A
'ﬁ??t:pmw°P9r§n°n5.-‘The'-fﬂﬂiﬂ-Pll..l'Pt:se of the course is to make students BWE=E
various operations related to front office,

* Artofstanding behind the reception counter,
* Practice of handling telephone and PBX, PABX, EPABX, Facsimil

access.

¢, e-mail and intemet

f
: knowledge ©
* Handling guest complajnts, mail handling, handling room keys, messages;

postal rates, local and international.

- e reception desk.
» Practice for making entries in different books, diaries and forms used at the recep

T.L.(visitor tabular ledger)-

o Handling of visitors property, preparation of guest bills and V.
telephone,

» Knowledge of local sightseeing, reading train, plane and bus Time tables,
accepting of Credit cards and Traveller cheques.

e Practice of preparing itinerary, booking -trunk calls, writing telegrams with the help of

imemational telegraphic codes,

- 3 : . Cash and
e General awareness about your country and culture, Currencies & conversion rates

TC’s.

Academ;
Meeﬁng_"gg?olfncﬂ

Recommended books: | 2020 15 o Yeer;

1.
Andrews, Sudhir (2013), Hotel Front Office Training Manual. Tata McGraw Hill

Education.Private Limited; 3e edition
Andrews: (1980), Hotel front office training manual. Tata Mograw Hill. Bombay. Print.

3.
4. Bhatnagar, SK. (2009); Front Office Managen@ﬁ;ﬁmk Bros & C .

S —————
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e l imum | Ma ].5-1-
n i* Course Code: DFO-151 '\h\lrm Jinati s
::\ - CO“rSC 'I-illc: I'l’:lCIiC.’” on COI‘IIpqu.‘I‘ r\l]plicaﬁcns' U]ll\CfSlt} | x';““;“;5I,.[.lu'_r]l 30
I ] Credit Value: 4 Gessiond! ¢
— Examination Duration: 3 Hours
|
—_ sl {Und:'llﬂ'-mmts
I Objectives: This course is designed 1o (rain students in the “'Uf“'“’;: he Travel @

5. Lspc,cmll\' o

I

computers and the application of software relevant to busines

[

Tourism.

, and prompt:
sories, nolcpﬂdr pﬁlﬂ[. comim and P

/]

7, S O/ | GO | G

I. Introduction to Windows: working with acces

q.__,!_ system tools etc. installing and removing applications. - e
= i { roun ,

- ] 2. Ms Word: page orientation, propcrlics, page setup, mail merge, backg

— e

: l and formatting, letter mailing, header footer, page number, hyperlin s
- al formatting, function, pictures,

3. MS. Excel: worksheet, chart, symbol, condition

T |

= formulas. o5 e
= 4 Ms Power--point: creating and designing slides, olide numbers, duplicate slice, N

= designs, slide transition, slide sorter, slide show, animation schemes, slide backgroun

£ Academic Council

| Meeting- 29-02-2020
15 Approved for the Year,
i References: 2020 to 2023

4 I. Behrouz A. Forouzan. 2012, Data Communication and Networking. Tata McGraw Hill

A Education.

.. 5> Leon & Leon, 2008. Introduction to Compulers. Vikas Publishing House, New Delhi.

’ 3. Miller, Michael. 2013. Computer Basics Absolute Beginner's Guide, Windows. Pearson

’ Education.

. 4. Norton, Peter. 2010, Introduction L0 Computers. Tata McGraw Hill. Parsons, June Jamrich
, and Dan Oja. 2014. Computer Concepls: [lustrated Introductory, Cengage Learning,

Sinha, P.K. 2004. Computer Fundamentals, BPB.
Taxali, Ravi 2001, PC Software for Windows. Ial'l McGraw Hill.

5
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CENTRE FOR HOSPITALITY & TOURISM Rl

BABA GHULAM SHAH BADSHAH UNIVERSITY RA 10“
Course Code: DFO- 152 Maximum Marks:lﬂﬂ
Course Title: Practical on Business & Inter Office Communication Skills office
University Examination:50

Sessional Assessment:50

Credit Value

Examination Duration: 3 Hours

P p . oo the uests
Objeetive: The course intends to provide Knowledge to the students while receiving (e &

and having conversations with them.

! I. Holding Conversation: _ . | attention
« while receiving a guest and providing him information or clarifications, specid

to VIPs.
o while placing and receiving orders. b
o Felicitation, Confirmation, Regrets and Apologies. I

. ues.
» while checking, investigating and enquiring with officials, guests & colleag |

2. Organizing group discussions and meetings.

3. Perfection in use of body language.

4. Office organization:

o Testing, typing skills based on the syllabus.

o Filing and indexing. Aca i 4|
tocopier, and computer. I N1l

o Handling telephone, fax, intemet, photocop P fee,mg‘gg cOUnc,? : |

p‘o"o"ea i -03_2070 |

References: 2095 /o ; the Vo :

| Lesikar, R.V. & Flatley, M.E. (2005), Basic Business Communication Skills a

Empowering the Internet Generation. Tata McGraw Hill Publishing Company Ltd

New Delhi.
2. Meenakshi, Prakash (2007), Business Communication Oxford Publication House.

Chaturvedi P.D. (2006), Busines Communication Pearson Education, Ist Edition
4, Barun K. Mitra (2012). Personality Development & Soft Skills. Oxford University

Press.
5. Krizan, Merrier,

oudliliieyu vwilll \,AmE

b2

r. Logan and William (200 . Business Communication. Cengage




Centre for Hospitality & Tourism,
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AN SYLLABUS
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CENTRE FOR : |
HOSPITALITY & TOUROSM . |
BABA GH URI
ULAM SHAH BADSHAK UNIVERSITY RAJO
Comprises of following Courges:
e —
rm Course Title External Internal Total
Code
BT N P
DFB-10] Introduction to Foog & 60 40 100
Beverage Services.
I EE—
DFB-102 | Principles of Accounting. 60 40 i
PR c—
DFB -103 | Business & Inter Office 60 40 100
Communication Skills
EB -104 | Basics of Computers, 60 40 o
DFB -150 | Practical based on Food 50 50 100
& Beverage Services.
DFB-151 | Practical on Computer 50 50 100
Applications.
DFB -152 | Practical on Business & 50 50 100
Inter Office .
Communication Skills ;
Total Marks 390 310 700 |
Acaderi '
Semester 11 Meeiin emic ¢ ung;
g‘ 29 .,2
APIOVE for e v 20
i i 2020 5 EYear‘
Students will undergo industrial training for 17 weeks in different Hospitality & Ilpouggﬁl Units
and afer successful completion of training, students will submit training report followed by
presentation. The total marks will be 500 out of which 350 marks would be for Training Report
and 150 marks for Presentation in the ratio 0@
‘I\‘Qf C\ \ vﬂ—jﬁgﬁ/ | |

I
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CENTRE g

R HOsp] & TOUROSM

URI
M SHAY BADSHAH UNIVERSITY RAJOU

Course Code: DFB-101
Course Title; In

Maximum Marks:100
troduction ¢ Food & Bov
Credit Value: 4 od & Bey

. amination:
erage Services  University Exam

:40
Sessionnl Assessment
Examination Duration: 3 oy,

Objective: To familj
Services. To make st
Restaurant settings.

everage

arize the students with el and

od and B
theoretical concepts related to Fo
udents aw

5 in various ho
are about the Food and Beverage Services In
Unit-l;

Brief knowledge of Devel
industry. Duties and Res
Significance of a pantrys

. tering
rs in the ca
Opment of catering industry, job prospeets and-cTr:}fflls, Duties.
ponsibility of the waiter, The Butler, Role, Specia ic Council
. c
Layout Equipment, Functions Academi

Meeting- 29-02-2020
Unit-2: s Approved for the Yeaf

Industry 2020 to 2023
. 1 nau .
l'ypes of catering establishment and modern Trends in Hotel and Catering

(i) Clubs (ii) Night Clubs (ii) Disco (iv) Ecotels.

: = t
(V) Fast Food outlets. (vi) Adventure Tourism. (vii) Theme Restaurants
(viii) Welfare Catering. (Ix) Railway Catering (X) Hospital catering

: and
. lying of table
P tion of the Restaurant- Mis-en- Place, & mis-en-scene, rules tbr] yMgnu Hors de
Unit-3: Preparation ' Clissicals Me
aiting. Menu and courses Types of menus Basic courses of a FrEench ot Stk
W £ Roi es, Entremet, Y,
i oti, Legumes,
trée, Relevee, Sorbet, , } dishes from the
€, Potage, Roissor, Entrée, : ‘ ents for dishe
oeuvrs‘ : - ;xamples cover,e accompaniments and sideboard requirem
Café Service, : >
above courses

i i “nglish. Staff
t forms of service - Russian, American, French, Indian an{:i E g.“ i
i g . i i
s Difre;el'n&B Department, and inter & intra departmental co-ordination wi
anization of I'& o L
Erg tments. Menu, its-types, planning and designing
eparl % :

ificati light and heavy duty equipment,
, . ad s ec|ﬁcduonsof|lg y d : o
Unit-5: Kitchen S‘ijlg:;]]ﬁoiﬁ EC“fi);:um:m. Waste Disposal. Specialized F&B Calermg. Airline
Reestncanl, !’gnllfy alr;ne cateringe e Catering servicgsyn Armed forcese Welfare Cateringe
i e
cateringe o Cruis

5

i

|
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Note for Paper Setting: '

The question paper wij) b
contain 10 very short ang
not more than 20 words

i . . ] c P wcrs in
e divided into two scctions. Scction A will be y itans
Wer type questions, two questions from each Ulﬂch carrying
and/or multiple chojce and/or fill in the blanks,

Section B wil] contain 10 |
required (o answer § questi

ill be
idate wil
it. The candi
Ng answer type questions, two from cach Unit. T

i ‘es 10 marks.
ons one from cach Unit. Each question carries
COURSE OUTCOMES;

CO1; Introduces the lea

food
. -nn-oduc“o :
rner tot the development of catering industry and 1
and beverage services.

CO2: Provides the knowled

their
utlets and

ge of various types of food and beverages 0
specifications,

menu and
CO03: Familiarizes students abouy

i aurant,
t table layout and preparation of the rest
specially French classical menu .

4 aneiae of staffs in
. onsibilities 0
CO4: Provides the knowledge’s of various types of services, role and resp

int i nu.
F&B department and also introduces them to the planning of me

: tudents
. introduces the s
CO5: T d the importance of hygiene in food services and also 1 —
+ T'o understand the importan Aadunia U.) N
to various types of equipments used in F&B department Hoctite ?g_?;c;__?e_ar
: Approved tor 1
Text book of Food & Beverage Service By PP 2020 to 2023

I. S.N.Bagchi & Anita Sharma — Aman Publications. N
N ishing Corpo '
2. Food & Beverage Service by Anil sagar & Deepak Gaur- A.P.H. Publishing
i . & Co.
3. Food & Beverage Service By Vijay Dhawan- Frank Bros

i - McGraw Hill
4. Food & Beverage Service Training Manual By Sudhir Andrews — Tata
Publishing Co.

5. Food & Beverage Service By Dennis Lillicrap — John Cousins.
. Fo

Books & Subscription services.

W gy

U VVILlI
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CENTRE FOR HOSPITALITY & TOUROSM
BABA GHULAM SHAH BADSHAH UNIVERSITY RAJOURI

Course C.Odc: DFB-102 Maximum Mﬂrks:lnf]
EUUFSI: Title: Principles of Accounting University Emminn"‘":]'
i :
rcdlu' k "_Iuc‘ \ Sessional Asscssmcnl.-i
Examination Duration: 3 Hours
Unit -1:
rmation, Advantages And

Accounting - Meaning, Objectives, Types Of Accounting Info ot levance
Limitations, Qualitative Characteristics Of Accounting Information: Reliab:lll)'._Reé ilall
Undcrstand Ability And Comparability. Basic Accounting Terms: Business Transaction, éﬁins'
Drawing, Liability, Asset, Rcwnul.:, Expenditure, Expensc, Income, LOSSES And LA
Purchases, Sales, Stock, Debtors, Receivables, Creditors, Payables.

ation - Meaning
Entry - Journal,
mns And 3
On Posting

Unit-2:
Double Entry System of Accountancy And Its Advantages. Accounting 'EqU
And Analysis Of Transactions Using Accounting Equation. Book Of Original
Rules And Practice On Journalising Transactions. Cash Book - Simple, 2 C.olu
Columns, and Ledger: IU's Posting, Balancing And Closing Of Accounts Praclicc

Entries.

Unit-3: ‘
Trial Balance and Rectification of Errors, Trial Balance: Meaning, Objectives and Preparation.
Depreciation - meaning, causes, fixed instalments and diminishing balance method.

Unit-4:

Provisions and Reserves: Meaning and Importance, Need for provision for doubtful debts,
provision for discount on deblors, Difference between provisions and Reserves. Types of
Reserves: Revenue Reserve, Capital Reserve, General Reserve and Specific Reserve.

Unit-5:
Financial Statements: Meaning and Users. Profit and Loss Account: Gross profit, Operating
arshalling of Assets and Liabilities.

profit and Net profit. Balance Sheet: Need, Grouping, M
Q/' Ald i M )|
Mealing- co-co-2020

4 ‘ppk!"-lt;‘ul “.ll l. 2 ¥ cal
M‘f'/":‘:.
'

2020 t0 2023

Course Qutcomes:

by

I~ \Q/(
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CENTRE FOR

HOSP] osM
BABA GHULAW g1a TALITY & TOUR

I
H BADSHAH UNIVERSITY RAJOUR
CO1I; Develop and ung
decision making.

CO2: Develop the abil
cffectively

\ ip t0
. “gnshIP
erstand the nature and purpose of financial statements 17 rela

g nd
; nalyze 2
Y lo use accounting concepts, principles and frameworks t0 8

‘ communicate information (o various stakeholders.
03: Develop the ability to use (e Fund

business transactions On an organisation’s g
CO4: Develop an \al{)ilily to use basic ac
variety of business problems.

. . AT . . Prob]cms.
COs: Develop the ability to usc accounting information to solve a varicty of business

effect of
n i ¢ the elic
amental accounting equation 10 analyz

. . c
ccounting records and financial statcmc

i €
counting system to create the data n

nts.
ded to solve @

Note for Paper Setting:

ill
The question Paper will be divided into two sections. Section A will be cor.n?msoze::?n:ot
contain 10 very short answer type questions (two questions from each unit), elicit ans | mark.
more than 20 words and/or multiple choice and/or fill in the blanks, each canﬁﬂic will be
Section B will contain 10 long answer lype questions, two from each Unit. The cand!

: : , . : rks.
required to answer 5 questions one from each Unit. Each question carries 10 ma

Suggested Readings:

. S,

1. Bhattacharya S K and John Dearden. 1987. Accounting for Management: Text & Case

Vikas Publication, 8" Edition. . R
2. Gupta S. K and Sharma S. K., 2003, Management Accounting, Kalyani Public Pl'rentice
3. Horngren, Charles. 1994. Principles of Financial and Management Accounting,

Hall. . ‘
4. Jain S.P. and Narang, 2014. Management and Cost Accounting. !(alyam Publishers.
5. Ahmad, N., Igbal, J., & Javed, S. (2018). Principles of Accounting.

Lomimetinoy) -

4%1?/_:’!

v C,

s

..iCt;I'._, 20~z ._.‘
Approved for he Year,

2020 0 2023
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~ ! BABA Gﬂutxl:qﬁ FOR HOSPITALITY & TOUROSM q

\1 | SHAH BADSHAH UNIVERSITY RAJOUR

ﬁ._;] EEUI‘SE -([:G(IC: DFB-103 Maximum MnrkS:wD

- urse Title: T n i
Credit V ||Ic .B"s'""“ and Inter Office Communication Skills. University Examination:6”

1‘“\ D : A1ueA ' Sessional Asscssmcﬂl:4

\.;L uration of Examination: 3 Hours

ad

-f.l: OBJECTIVES:

==

i . mmunication-

-

) e | ) ] ) )
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~ information overload, One-way & Two-way, Verbal ( Oral & Wrilten) &N

To acquai .

T imq ralnl ll:e students with the principles and practices of business co

T p lOvl? the communication skills as their poor expression for industry-
Phasis on personality development by exercises and simulation.

Functions & Import.a.ncc
ommunication;

nd its need in
of Conflict

UNIT I; lnt.rodluction to Communication: Process of Communication;
of C.ommun:catlon in Business/ Hospitality Industry, Principles of Business C
Barr-lers-lo Communication and measures 1o overcome the barriers, Negotiations 2
service industry, stages of negotiation process and strategies, Need & significance
Management.

nal, Inter-personal,
Communication &
on-verbal ( Body
relationships,

UMIT 2; Classification of Communication: Formal & Informal, Perso
Group and Mass, Vertical & Horizontal, Upward & Downward, Grapevine

language: Physical expressions, gestures, hand movements and spatial
Understanding proxemics, kinesics.

UNIT 3: Employment Communication and Meetings: Characteristics of Job Interview; Job
intained during an interview;

Interview Process and Techniques- Manners and etiquettes to be mal
Types and Importance of Business Meetings; Process and guiding rules for conducting Meetings,
Common errors made at Meetings, Oral presentation skills, Importance of Dressing / Manners &

Ftiquettes required for Business Comimunication.

Unit 1V Business Correspondence: Types of Business correspondence, Principles of letter
writing; structure and layout of Business letters: Diflerent Types of Business letters: Request
letters; Response letters; thank you letters; Complaint letters; reminders, inquiry appeal and
warning letters; Invitations, Greetings, Regrets. Job Employment letters and Resume writing, E-

mail and the changing landscape of business communication.

Unit V Business Reports: Structure ol reports; Types of Business rcports; steps involve in report
writing reports and writing style, Public speaking; Group discussions and participation in

Business meetings/conferences, Corporate News, Guidelines for writing memos, circulars and

notices. 5
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COURSE OUTCOMES;:

CO1: To understand need, role and essenli

2 iness |
o g ills in busin
i als of soft spoken communication skills
organisation.

CO2: Discuss the different 1y
organisation and hote] industry,
CO3: To impart the writip
organisation.

CO4: To exercise and im
COS: To understand th
organisation,

; d in an
. ication us€
pes, forms and mode of business communica

in office
. i ce usgd n
g skills among students for business corresponden

he students.
part the presentation skill and stage appearance among !

; business
. v tion of a
€ need and importance of automation in office opera

Books Recommended:

. e Skills for
. Lesikar, R.V. & Flatley, M.E. (2005), Basic Business C’ommugg?;:’a“ny il New
Empowering the Internet Generation. Tata McGraw Hill Publishing
Delhi.

2

Meenakshi, Prakash (2007), Business Communication Oxford Publication House

3. Chaturvedi P.D. (2006), Busines Communication Pearson Education, 1st Edition

4. Barun K. Mitra (2012), Personality Development & Soft Skills. Oxford University Pres.s.
5. Krizan, Merrier, Logan and William (2008). Business Communication. Cengage Learning.

icati i 2" edition.
6. Kaul, Asha (2015). Effective Business Communication. PHI Learning Pvt Ltd,

AT Gl
Meeling- 29-02-2020
—_— Approved for the Year, '
B Thrill. Schatzman.2002. Business Communication Today. Pearson. 2020 to 2023 ‘
e Bovee, ; '

Butterfield. Jeff. 2012. Soft Skills for Everyone. Cengage Learning ‘ ‘
. u » Jell. .

Kaul, Asha. 2015. Effective Business Communication. PHI.
. : ;

Leena, Sen. 2007. Communication Skills. Prentice Hall.
. eena, . 2007.

i i Communication. Tata McGraw Hill,
. f 2004. Basics of Business

o Lesikarand Flatly. 2

; iness Communication: Rai and Rai: Himalaya
i i M. Rai. 201 1. Business
« Rai, Urmila and S.1
Publishing House.

ingh. 242. Business Communication. Oxford Press.
hi and Prakash Sing
« Raman, Meenaks
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entals of

_ Objéctive:

S This i ;
= " computers and cocourse is designed to provide an understanding of the basi® fundachatiOh‘-d R | s

é g, “relevant softw, mputer operating system to the students and make them learn the 8PP ' e
U _ are In managerial decision making. . G e
Sy “Unitl; i : ions, - i
i Ofgla:izaltlilt::udg t:tuLn to Computers: Introduction to Computer: Classification; e"i‘;"a;‘htci /
,» Capabilities gt e & omputer 1

I management. Characteristics & Limitations, Application of Comp

: it-I1: i : ware
-3'. Ulmt II: In.trod uction to Computer Hardware: Components of Com puter-Hardware. Hard g
; elements - input, storage, processing & output devices. Block diagram of computer, I
; Unit-I1: Introduction to Computer Software: Types of Softwaré, System scﬁware& :I
Application Software, Utility Software, Use of MS-Office: Basics of MS-Word. MS-Excel an |
i MS-Power Point; rl
|
i

a communipation and !

Unit-IV: Data Communication and Networking: Introduction to dat
duplex, local area :

networking, modes of communication, simplex, half duplex, full
Network(LAN), wide area network (WAN), metropolitan area network (MAN).

to Internet: Definition of networks, concepts of
Application, Working, Hardware and

Unit-V: Introduction to Internet: [ntroduction
d web searching (browsing).Benefits,

web page, website an

Software requirements, World Wide Web, Web BroW@U/RL. Search Engines.
Academic Councj
. il
AMeetmg~ 29-02-2020
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COURSE OUTCOMES:

_ CENTRE FOR HOSPITALITY & TOUROSM
GHULAM SHAH BADSHAH UNIVERSITY RAJOURT

ons and

COl

Cco2
CO3
CO4
CO5

ations, general!

.St i i g
udents will be introduced about the Computers, is classific

applications.

_Students will be introduced about different types of Computer Hardware.

. Students will be able 1o work on MS-Word. MS-Excel and MS-Poswer point.
_Students will be able to understand the basics of Data Communication and Networking:

_Students will be able to understand the working of [nternct.

Note far Paper Setting:

The question paper will be divided into two sections. Section A will be compulsory and will contain 10
very short answer type questions (two questions from each unit), elicit answers in not more than 20
words and/or multiple choice and/or fill in the blanks, each carrying 1 mark. Section B will contain 10
long answer type questians, two from each Unit. The candidate will be required to answer 5 questions
one from each Unit. Each question carries 10 marks.

suppested Readings:

« Behrouz A. Forou

e lcon & Leon,20

zan, 2012. Dala Communication and Networking. Tata McGraw Hill

Education.
puters. Vikas Publishing House, New Delhi.

08. Introduction to Com
lute Beginner's Guide, Windows. Pearson Education.

o Miller, Michael. 2013.CamgulerBasicsAbso
\ction to Computers. Tata McGraw Hill.

+ Norton, Peter. 2010. Introdt
Dan Oja. 2014. Computer Concepts: Illustrated Introductory,

Parsons, June Jamrich and

Cengage Learning.
Sinha, P.K. 2004. Computer Fundamentals. BPB.
indows. Tata McGraw Hill.

Taxali, Ravi 2001. PC Software for Wi Academic Council

Meeling- 29-02-2020
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(Cioursc Code: DFB- 150 Maximum Mar ':]n??O
ourse Title: Practical based on F ' i iversity EX? t

Credit Value: 4 ood and Beverage Services. g:;sionﬂ[ As smcnt.SO
Examination Duration: 3 Hours
PRACTICALS :

1. Hygienic handling of cutlery, crockery, glassware and trays-

2. Laying of table cloth during and before meals.

3. Mise-en-scene and Mise-en-place for various types of meals and menus-

4. Correct handling and practice of service spoons and service forks, silver service:

5. Table d'hote menus, laying for cover and service for Meals .

6. Writing of KOT(Kitchen Oder Ticket) .

7. Making and presentation of a bill.

_ Academic Council

Meeting- 29-02-2020
Approved for the Year,

Text book of Food & Beverage Service By 2020 te 2023

I. S.N.Bagchi & Anita Sharma— Aman Publication .
A.P.H. Publishing Corporation.

2. Food & Beverage Service by Anil sagar & Deepak Gaur-

3 Food & Beverage Service By Vijay Dhawan- Frank Bros. & Co.

4 Food & Beverage Service Training Manual By Sudhir Andrews — Tata Mc-Graw Hill

5. Publishing Co.

6. Food & Beverage Service By Dennis Lillicrap — John Cousins.

7. An Introduction to Food & Beverage Studies by Marzia Magris & Cathy Mcereery-

Global
8. Books & Subscription services. Q/ |
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(émlrsc Code: DFB-151 Maximum rks:10
ourse Title: Practic t onid
: al on C o cversi minatl
Credit Value: 4 HEALECE AR e Ungm:;:::a[ cssmf-m‘"

sk es
Examination Duration: 3 Hours
Is
7 nd fundameﬂw
working & o Travel and

Objectives: Thi . .
jectives: This course is designed to train students in the

computer icati i
puters and the application of sofiware relevant 1o business- Especially 1€

] P i ]

1. Introduction to Windows: working with accessories, note
system tool i . . .
: y ols etc. installing and removing apphcatlons. 4 — styles
_ Ms Word: page orientation, properties, page setup, mail merge: packgroun®
and formatting, letter mailing, header footer, page number, hYP‘:r““k' q S
- ; ; jagram-»
3. MS. Excel: worksheet, chart, symbol, conditional formatting: function, pictures; 4126
formulas.
. i ide
4. Ms Power--point: creating and designing slides, slide numbers, duplicate slide, st!
designs, slide transition, slide sorter, slide show, animation schemes, slide background-
Academic Council
Meeting- 29-02-2020
Approved for the Year,
orking. Tata MecGraw Hill

Communication and Netw

1. Behrouz A.. Forouzan. 2012. Data

blishing House, New Delhi.
Windows. Pearson

Education.
2. Leon & Leon,
Miller, Michael. 201 3.Col

tion 1o Compulters. Vikas Pu

2008. Introduc
ner's Guide,

nputer Basics Absolute Begin

[PS]

Education.
Hill. Parsons, June Jamrich

Norton, Peter. 2010. Int
Computer
Fundamentals. BPB.

indows. Tata McGraw Hill.

roduction to Computers. Tata McGraw

Concepts: [lustrated Introductory, Cengage Learning.

and Dan Oja. 2014.

Sinha, P.K.2004. Computer

6. Taxall, Ravi 2001 pC Software for W
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Objective: The course intends to provide Knowledge to the students whlle recewmg 7

and having conversations with them.

I. Holding Co g
g Conversation: ention

. special att

While receiving a guest and providing him information or clarification®
to VIPs.

while placing and receiving orders,

Felicitation, Confirmation, Regrets and Apologies.

. R . leagues-
*  While checking, investigating and enquiring with officials, guests & colie

bJ

- Organizing group discussions and meetings.

3. Perfection in use of body language. Academic Council
Meeling- 29-02-2020

4. Office organization: Approved for the Year,

202010 2023

o Testing, typing skills based on the syllabus.
¢ Filing and indexing.

o Handling telephone, fax, interet, photocopier, and computer.

References:

7. Lesikar, R.V. & Flatley, M.E. (2005), Basic Business Communication Skills for
Empowering the Internet Generation. Tata McGraw Hill Publishing Company Ltd New
Delhi.

Meenakshi, Prakash (2007), Business Communication Oxford Publication House

9. Chaturvedi P.D. (2006), Busines Communication Pearson Education, 1st Edition

10. Barun K. Mitra (2012). Personality Development & Soft Skills. Oxford University Press.

11. Krizan, Merrier, Logan and William (20 usiness Communication. Cengage Learning,
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